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For most stores and most companies, meeting the needs of this customer evolution is 

simply not possible. In fact, in recent memory, even though Best Buy®, with its wide array 

of products, services and solutions, could often meet, or even exceed the needs of most 

customers, when it came to the premium world of audio, video and home automation, 

as well as premium home appliances, most customers had to look elsewhere. 

But not anymore. In the last few months, Best Buy has opened new-look, new-feel, 

newly redesigned stores that are changing all of this with premium home theater and 

appliance departments in the form of Magnolia Design Centers and Pacific Kitchen & 

Home. The Magnolia Design Centers offer premium audio, video and home automation 

gear, with dedicated services like System Designers, Engineers and Installers, all in a 

shopping environment that feels more like a home than a store. Pacific Kitchen & Home 

represents the expansion of appliances from entry level to luxury, and everything in 

between. So now, unlike any other time in the brand’s history, Best Buy can serve every 

customer’s need, from a simple product purchase, to the most premium and complex 

installation.

As Mike Bier, Territory Vice President for Best Buy, put it, “There’s really nowhere 

else you can go today for a primary store experience and a premium experience 

all under one roof.” This experience allows all customers, wherever they are in their 

technology journey, or product purchase history, to be able to come into a Best Buy 

store and find exactly what they want, all in one trip. 

“The new stores are brighter, they’re easier to navigate, and we’ve brought 

more product categories together than we had in the past. It’s a more seamless 

shopping experience,” Mike explains. “These stores also offer a better opportunity for 

our customers to have a more interactive experience, being able to touch different 

product categories and see and experience more hands-on displays. These stores also 

offer an area called Solution Central where customers can go for coaching, teaching 

and experiences, where our Customer Specialists can work through any challenge a 

customer might have with their current technology, or potential questions they might 

have with technology they’re interested in.”

What if there were a store that grew and changed with you as your 

needs grew and changed? A store that not only met your needs 

as an 18-year-old decking out a dorm room, but also as a 25-year-

old bringing some electronics into your first home, and then as 

a 45-year-old with more sophisticated taste who can afford a 

premium home theater setup or that ultimate dream kitchen. 

to every 
level of 
customer

Top: The theater room inside the 
Magnolia Design Center.
Middle: Pacific Kitchen & Home’s 
luxury appliances. 
Bottom: The new, experiential 
design of Best Buy stores.Above: Solution Central, where customers can go to ask questions 

about their current electronics, and learn about what’s next. 
Upper right: A look into the new Pacific Kitchen & Home 

department, with appliances for every budget.
Right: The family room inside the new Magnolia Design Centers, 

where you feel like you’re shopping at home rather than in a store. 

Delivering  service
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“There’s a lot more customer excitement in these stores,” Mike went on to say. “The 

employees are incredibly energized and excited about the opportunity to work in our 

newest stores, and I think that transfer of energy and enthusiasm is showing up in our 

customers as well when they walk in and see what we’re doing. When we bring these new 

stores together, adding Pacific Kitchen & Home and Magnolia Design Centers, it provides 

an experience and an opportunity for our customers we’ve never been able to offer before.” 

So now, not only can a customer come in and shop all the great home theater gear 

they’ve come to expect from Best Buy, but if their needs should exceed what Best Buy can 

provide, they can step inside the Magnolia Design Center. Here they will find a home-like 

setting—complete with a family room, dedicated home cinema, outdoor great room, plus 

dedicated demo rooms. And the brands are ones you could once only find at the small 

mom-and-pop shops, like McIntosh, Sonus faber, Pioneer Elite and so many more. 

In the appliance realm, Best Buy always had a huge selection of the top name 

brands, but when it came to the luxury brands like Viking, Thermador and JennAir, again, 

you were sent to a specialty shop. But with Pacific Kitchen & Home inside these new  

Best Buy stores, there is no level of appliance need that can’t be fulfilled, allowing you to 

experience the good, the better and the best, all under one roof. 

With these specialty departments come more than just unparalled products: you 

also get more dedicated services. “Inside Best Buy, our Customer Specialists are very 

knowledgeable, incredibly well trained and thorough,” explains Mike. “Then, when you 

think about the Magnolia Design Centers and Pacific Kitchen & Home departments, the 

service becomes even more specialized from a product category perspective, and we’re 

able to help a customer that we haven’t reached before. So now we can offer a level of 

proficiency and product knowledge in these complex sales and complex experiences from 

employees that are better trained in these areas.” 

To help fulfill this premium need, Best Buy Customer Specialists are trained to 

recognize when a customer’s needs exceed what Best Buy can offer. In these cases, they 

invite the customer to chat with sales members in one of these specialty departments so 

they can experience the next level of products and services that are available to them. 

Furthermore, Specialists at surrounding Best Buy stores that don’t have a Magnolia Design 

Center or Pacific Kitchen & Home are also encouraged to direct customers to these stores 

if they feel they can be better served there. And it’s that give and take, and motivation to 

understand the customers’ needs, that allows these stores to better serve every customer 

who walks in the door. 

So now every customer can get the level of products and services they require to 

turn their entertainment dreams into reality, no matter how big that dream may be. And 

this convergence of Magnolia Design Centers and Pacific Kitchen & Home into the world 

of Best Buy offers a great opportunity not only for the Best Buy brand to show what it 

can do for customers they weren’t reaching before, but also for customers to experience 

Best Buy like they never could before. As Mike put it, “It’s exciting to have these premium 

brands and serve the interest of those customers in those markets. It’s an exciting time for 

our employees, and it’s an incredibly exciting time for our customers as they continue to 

demonstrate a high level of interest in all of the premium brands we’re bringing under the 

Best Buy umbrella.” And now, more than ever before, that umbrella can cover nearly any 

need any customer may have, in a way no other retailer can even come close to.

  Now every 
customer can  
get the level 
of products and 
services they require 
to turn their entertainment 
dreams into reality, no matter 
how big that dream may be.
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Bringing the right technology into the nest

When Jim and Nancy moved to Seattle, they 

found a home that was well decked out with  

in-ceiling audio and lighting control. It also had a 

spare room on the second floor that was wired for 

a home theater, but never used as one. And let’s be 

clear, when we say wired, we mean a rat’s nest of 

wires that toppled out of two holes cut in the side of 

the wall in the room. 

So when Devin Hector, System Designer at 

the Bellevue Magnolia store, came to the house 

for an in-home consultation, he had a pretty good 

understanding of what the McDermets wanted. 

And for Jim and Nancy, they leaned on Devin quite 

a bit to get things just right. “We asked him to not 

only respond to what we were asking for, but as  

he looked at the house, to tell us what other things 

we could be doing that we might not even be 

thinking about.”

One of those things was the latest video 

doorbell from Control4. “When we bought this 

house it had no doorbell. And Devin said, Control4 

also has this new unit with a doorbell and a camera, 

and that turned out much better than we could have 

ever imagined. It’s sweet!” Jim said.
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Together, Jim and Nancy 
McDermet breathe life into 
their empty nest creating 
a place where family and 
friends love to gather.

There’s nothing better than turning a house into 

a home. Filling it with family, friends, memories 

and love. But as time passes, and the kids that 

once filled the house with laughter and tears 

move out and start families of their own, it 

becomes time to fill that house with something 

new. This was the situation Jim and Nancy 

McDermet found themselves in. “Our kids have 

gone through college, both of them got married 

this year, so now we’re in this place where we did 

all of those things that parents are supposed to 

do, and we have this beautiful room that would 

make a great media room. And we thought 

‘Hey, you know what, let’s do something for 

ourselves.” And that “something” became one 

heck of a home theater room, and helped their 

empty nest feel a lot less empty.     

FilliNg THe eMpTy NesT… 
with technology



Nancy went on to say, “He told us what the 

possibilities were, things we never would have 

known about. And while we didn’t go in 

looking for a doorbell, we needed one. 

So for him to say `I can even give you 

a doorbell’, it really met our needs.” 

Now, when anyone comes 

to the door, the McDermets can 

see who it is on either of their two 

portable Control4 panels, or on the 

in-wall panel in their bedroom. As Jim 

pointed out, “We can even be in the backyard 

having a barbecue, and if someone comes to the 

door, we don’t miss it.” 

In the end, Devin not only solved the 

doorbell issue, but he also fixed the McDermets’ 

audio problems by bringing all the in-ceiling audio 

together in the home with the same Control4 

system. The Control4 panels throughout the house 

also act as video intercoms between one another. 

So if Nancy is upstairs in the theater and wants Jim 

to bring up some chips, she can video call him via 

the Control4 screen. It’s really very cool. 

From rat’s nest to home theater

The main focus of this project was the media room. 

A rather large room wired for audio with a rat’s nest 

of cables and wiring streaming from two large holes 

in the drywall. To say it was a tangled mess is putting 

it nicely, and for Jim and Nancy it was cause for 

concern. As Nancy put it, “We had this tremendous 

amount of unidentified wires, we were clearly at a 

loss. This situation was either going to make it or 

break it for us. If someone couldn’t figure out those 

wires, we weren’t going anywhere.” Thankfully, 

Devin came in, and with the help of an installer, 

cleared everything up. 

Once the wires were in order, the focus 

turned to building a theater room that was multi-

purpose. To start, it wasn’t just about the theater 

experience. The McDermets wanted stellar sound 

as well. So Devin took the couple into the premium 

audio room at Magnolia and gave them a demo of 

the MartinLogan Spires they were looking at. “He 

put in Tin Pan Alley by Stevie Ray Vaughn and the 

instrumentals were like, wow, you heard stuff that 

you never heard before,” explained Jim. 

Nancy jumped in saying, “I sat there, and my 

eyes were popping out of my head, and I thought, 

I’ve never heard anything like this in my life. It was 

the same experience my daughter had once the 

theater was done and she heard the system for the 

first time. It was amazing.”

“When I think about it, we’ve always been 

really big music fans, but we’ve never had really, 

really great sounding equipment,” Jim explains. 

“We’ve never had speakers that have the range, 

the frequency, and the clarity and the definition 

of these MartinLogin Spires. Before we purchased 

these speakers, the best speakers I ever owned 

were Alpines for my 1993 Ford Bronco. But that was 

the thing that was so cool to us about it—the more 

we got into it, the functionality really, really made 

sense.”

They heard the MartinLogans off of the latest 

McIntosh gear, a brand new theater pre-amp and 

the new 7-channel power amp—and they instantly 

knew they wanted those as well. Then they added 

the MartinLogan Stage center channel to match with 

FX2s mounted in the back of the room. To complete 

the audio system, they put in a MartinLogan Depthi 

subwoofer. 

For the video, the McDermets knew they 

wanted a room that wasn’t only for watching movies 

in the dark. So Devin outfitted the room with a JVC 

projector with a Black Diamond Screen, ideal for 

viewing in natural light. 

“If we were going to have people over and 

watch football,” Jim explains, “we wanted to be 

able to do it in a light environment—and the Black 

Diamond Screen is perfect for that. And we got it 

just in time for the London Olympics. We watched 

the whole month of Olympics in that room—little 

Gabby doing her gymnastics on that thing was 

awesome!”

The entire system came together perfectly, 

and it was exactly what the family was looking for. 

“The ease of use, in the beginning I was like, oh 

man, that’s a lot of wires, but I really don’t have 

to worry about that, all I have to do is hit ‘on’ and 

‘theater off’ and it’s good,” Jim told us. “I consider 

8 |  B r i n g i n g  i n s p i r a t i o n  t o  y o u r  s p a c e ™ f i n d  u s  o n l i n e  @  m a g n o l i a a v . c o m  &  b e s t b u y . c o m / m a g n o l i a   9

Above: The McDermets’ 
new doorbell with integrated 

Control4 video camera and 
intercom. When someone  
is at the door, you can see  

who they are on any of the 
Control4 panels.

 
Right: The master bedroom 

with Control4 touch panel.

Opposite page top: The  
McDermets’ home theater. The 

Polaroid insets show the rat’s 
nest of wires that previously 

existed in the room.
 

Opposite page bottom: 
The family room with its  

fireplace, TV and soundbar 
creating the centerpiece  

 within these industrial shelves.

“....My eyeS WeRe POPPING OuT 
OF My HeAD, AND I THOuGHT, 
I’Ve NeVeR HeARD ANyTHING 
LIke THIS IN My LIFe.”
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us, for our generation, to be relatively tech savvy. And while I’ll 

never be as tech savvy as my son, this system unlocked for us 

things that we never took advantage of before.”

Nancy concluded, “It’s nice because if you have people 

staying at your home and you’re not home at that moment, it’s 

relatively user friendly. They can watch things, listen to music, 

and do all the things that are enjoyable when you’re not there 

because it’s so easy to figure out.”

Rewarded by Reward Zone

One of the many benefits about the partnership between 

Magnolia and Best Buy® is that if you’re a Best Buy Reward 

Zone® program member, you earn points on all of your 

Magnolia purchases as well, and those points add up to 

dollars—dollars that add up fast when you buy a stellar home 

theater system. And that benefit wasn’t lost on Reward Zone 

members Jim and Nancy, as they learned very quickly that 

their new Control4 system and home theater came with some 

pretty sweet extras thanks to Reward Zone. 

To start, when detangling the rat’s nest in the theater 

room, two wires were found that were labeled “outdoor.” So 

when the installers from Magnolia were over, they located 

where the wires ran to. The McDermets were able to get a pair 

of outdoor speakers for free with their Reward Zone points. 

Then, to stay entertained while working out, Magnolia 

installed a flat-panel TV in their workout room. And the cost? 

Not a penny—all thanks to their Reward Zone points. Add in a 

host of movies for the theater, and the McDermets were able 

to complete their home with the entertainment they wanted, 

free of charge, thanks to simply buying products they were 

going to buy anyway. 

 

Keeping the nest full

There’s a time in nearly every parent’s life when the kids 

eventually move out, and the house becomes a place for 

just the two of you again. For Jim and Nancy McDermet, they 

took this opportunity to treat themselves to some really nice 

technology, and create a home they really enjoy, one that 

their kids and, perhaps someday, grandkids will love coming 

back to. And with the relationship they formed with Devin and 

Magnolia, they’re sure to have a nest that is always filled with 

really fun technology. 

The right partnership to find the right gear

“As much as I’d like to talk like an audio geek, it’s not my thing, it’s 

not what I do. And it’s too much work for me to figure out. I wanted 

to be able to go in, tell them what we wanted to do and then have 

someone that is much more knowledgeable than we are help us 

design the system, discuss different options, and put it all together 

for us. It was also important that we had someone we felt good 

about from a reputation standpoint. We wanted to go someplace 

where we felt someone was going to give us the straight scoop 

and not see dollar signs and rip us off. And that’s why it was so 

awesome working with Devin. I felt really good all along being in 

Devin’s hands, he listened to what our needs were, and crafted the 

right solution for that. I also appreciated him giving his opinion 

and telling us what was best for us. I never felt anywhere in the 

relationship that Devin wasn’t looking out for us. It was always 

about what was best for our needs.”  - Jim McDermet

“…THIS SySTeM uNLOCkeD 
FOR uS THINGS THAT We 
NeVeR TOOk ADVANTAGe  
OF BeFORe.”

Above and right: using their 
Reward Zone program points, the 

McDermets were able to get the 
TV for their exercise room and their 

outdoor speakers for free.

The nest fillers: Devin Hector,  Magnolia System Designer and  
Willem Coumou, Lead Installer.
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THE HEALING POWER 
OF TECHNOLOGY
Magnolia opens a Teen Lounge in the Minneapolis Children’s Hospital

Enjoying their new space, Youth Advisory Council Members Daniela, Olivia and Aly with Eriq Nelson, host of 
the Children’s Closed Captioning TV channel Star Studio. 

There’s nothing normal about being a patient in the hospital, especially if 

you’re a teen. The worry, the stress, the confusion. The strange sounds, the 

strange atmosphere, the strange bed.  So anything that can be done to take 

you physically or mentally away from this unfamiliar world and create a few 

moments of escape can make a huge difference in how you feel, how you 

heal, and how you get through this difficult time. That’s why Magnolia and  

Best Buy, in association with the Children’s Hospital of Minneapolis, created 

the Teen Lounge, a room inside the hospital specifically designed with teens 

in mind, with a huge 65" TV, multiple video game systems, a computer 

station, game area and so much more. It’s the ultimate place for any teen to 

hang out, with the idea to create “the best basement in the neighborhood,” 

and it’s just steps away from patient care areas in this busy hospital.

A room of want, a room of need

Want and need can sometimes get jumbled up in the worlds of medicine and 

business. The reality is, the Teen Lounge fulfills both of these desires perfectly. 

To figure out the want, the hospital reached out to their Youth Advisory 

Council, a group made up of what Children’s affectionately calls “Frequent Flyer” 

patients, kids that have spent significant time in the hospital throughout their 

lives. These kids advise the hospital and the leadership committee on everything.  

As Jeff Weness, Senior Director of Corporate Development put it, “If you want  

the truth, go ask a 14-year-old, they’ll tell you exactly what they think.” These kids 

were instrumental in not only the Teen Lounge, but in re-building the hospital over 

the last few years. One of the main disappointments from these teens was that they 

felt they were always tripping over the two-year-olds in the hospital; there wasn’t  

a place just for them. 

Opening up the new space: Youth Advisory Members: Mason, Mark, Ally (peeking out), 
Daniela, Olivia and Jacob. Magnolia’s Steve Delp and Children’s COO Dave Overman 
happily watch in the background. 
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Jeff Weness, along with the hospital’s Senior 

Corporate Development Associate, Kiirsten Preble, 

knew what they were looking for when they talked to 

Magnolia. As Jeff stated, “Knowing the great design 

Magnolia does not only in homes but in the stores, we 

said, ‘take a Magnolia showroom from a store and plop 

it down into the middle of the hospital.’ That’s really 

what we were looking for, and they were all over it. They 

sat down with our Youth Advisory Council, listened to 

their needs, talked to our nursing staff and child life staff, 

and eventually came up with a plan.” 

But that plan also had its challenges. Remember, 

this is a hospital, in a major city, so there are many 

obstacles to overcome. The first being where to put this 

room. Speak with anyone who works in a hospital and 

they’re bound to tell just 

how important each inch 

of space is within a hospital 

setting and how there never 

seems to be enough of 

it. Fortunately, the nurses 

generously donated one 

of their break rooms. This 

break room, with its four 

crusty microwaves, a host of refrigerators and a few tables  

was quickly cleared out to make room for this really 

amazing space. 

Then came the other considerations, namely the 

patients. Critically ill teens in intensive care are right 

on the other side of the wall, while an operating room 

stands just across the floor from the room, so controlling 

the noise level was extremely important. Things like 

sound dampening, what are the best floor tiles to put 

in, how do you set up the room, all had to be carefully 

thought out. “The team did 

a great job of listening,” Jeff 

explains. “We wanted it to 

be a multi-purpose space 

that wasn’t just about the 

TV, but that had a computer 

area, a space where kids 

could play board games, 

or play handheld video 

games, and we wanted a 

really great home theater 

environment for them to 

come in and be active playing games or watching 

movies, and the room achieves all of these things.”

The room also needed to be ADA (American 

Disabilities Act) accessible, so you can fit a wheelchair 

in the space with ease. Plus most teens will have IV 

poles, or smart-pumps, so it needed to be convenient 

for those needs as well.

In the end—it was a great cooperative relationship 

not only between Magnolia, Best Buy and the hospital, 

but also between the Magnolia team and their vendors, 

who had a tremendous influence in helping this room 

come together, from donated items, to doing a lot of 

the work required within the space.

The final result was a room that looks and feels 

like nothing else in the hospital. It truly is the best 

basement in the neighborhood, perfectly designed to 

help you forget you’re even in a hospital. And while the 

teens we met during the grand opening of the room 

instantly gravitated to the video games, the computer, 

and the guitars in the room, many said that it would 

be nice just to come in here and take a nap, showing 

the desperate need of these teens to get out of their 

hospital room and find a place that feels like home. And 

with the awe and surprise many staff members gave 

when entering the room, it’s clear this room is so much 

more than anyone expected. 

A room for technology, a room for healing

Hospitals are filled with technology, from pumps and 

monitors to heart and X-ray machines, every piece of 

technology is designed to make patients feel better.  

But with the technology Magnolia, Best Buy and their 

vendor partners put into the new Teen Lounge, they’ve 

created a sense of comfort and fun, in a hospital stay 

that is usually anything but.  “It’s like being at home; you 

get to go hang out, play games with friends, siblings, 

and not be in a hospital environment. It creates a sense 

of normalcy,” explained Kiirsten Preble. It’s this sense 

of normalcy that helps bring healing, just like all those 

other technologies in the hospital can bring. And 

though this is a space you may never want to have to 

visit, it’s great to know it’s there for those who do. 

The Magnolia crew that 
helped bring it all together: 

Justine Nordgren, Brian 
Krisko, Kelley Wibley and 

Steve Delp. A special 
thanks to Kirsten Larson 

(not pictured).

Fundamentally we’re a hospital, so keeping that in 
mind, it’s really about helping kids heal. Sometimes 
the best  medicine is having their friends come over 
and letting them just be kids, and that’s what we 
wanted to create in this space.
Jeff Weness
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As a patient or family member of a patient, your stress 

level instantly goes up 10 fold once you enter those 

hospital doors. Technology stress can be the one 

thing that takes you over the edge during this difficult 

time. Whether it’s rushing into the emergency room 

and having your phone’s battery die, to 

having e-mail troubles, to not being 

able to VPN into work when a child 

is admitted for long periods of time. 

Even not having the TV in the room work 

properly. Every little bit of added stress is 

counterproductive to the health and healing of the 

patient, and the comfort of the family. That’s why two and 

a half years ago, Geek Squad installed a Precinct in the 

hospital. Four full-time Agents are available to handle 

any and all of these issues, free of charge, to patients 

and their families.  

A few of the services they provide include 

making sure everyone’s smartphone is connected, that 

their computers are working, that the Wi-Fi is working 

and they can get connected to their home or 

their corporate networks, that they can 

update Caring Bridge, that they can pay 

bills, and that the kids can keep up with 

schoolwork. Plus these Geek Squad Agents 

maintain all the Xbox 360s and flat-panel TVs in 

the teens’ rooms. They do a lot of routine things and then 

some really outstanding things. They even help kids who 

are at the end of life create last memories. It’s truly an 

amazing benefit for patients and their families.

When you’re sick, you don’t want your electronics to be sick, too

The home theater complete with 65" TV, Sony PlayStation 3, 
Nintendo Wii, guitars donated by Best Buy, with furniture  
and wall treatments donated by Magnolia’s vendor partners. 

Four full-time  
Geek Squad Agents  
are available to 
handle any and 
all technology issues, 
fREE Of CHARGE,  
to patients and  
their families.  

So the hospital began to build some of that 

into the teen patient rooms, installing Xbox 360s and 

a flat-panel TV into each room. But you can’t have 

three friends over and hang out in a hospital room and 

feel comfortable, and let’s be honest, you are still in a 

hospital room. So the want was evident.

For the need, look no further than research 

and common sense. As Jeff put it, “The less stress the 

patient and the family are under while they are here, 

the faster they’re going to heal. So we try and think 

through as many things as we can to try and reduce the 

stress that these families and these kids are going to 

have, because we know it will ultimately promote faster 

healing and get them home where they belong much 

more quickly.”

Creating the best basement in the  

neighborhood, inside a hospital

For years, the Children’s Hospital of Minneapolis has  

been working with Best Buy to help implement 

technology into the hospital. So when it came to wanting 

to build a Teen Lounge, they knew just who to ask. 

Ultimately, a conversation with Magnolia’s Steve Delp  

got the project off the ground, as Magnolia employees 

Kelley Wibley, Kirsten Larson, Brian Krisko and Justine 

Nordgren took the project and ran with it. 
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Sonance, a synonym for design and sound

Sonance is credited with inventing the architectural speaker—in fact, 

they have a CEDIA Lifetime Achievement Award for it. And while they 

have led this category not only in innovations but also in sound quality, 

it’s clear that they also have a tremendous dedication to design. When 

talking to Sonance’s Chief Sales Officer, Jason Sloan, he pointed out 

that Sonance didn’t get its start as a new speaker company, rather it 

started from the lack of solutions that worked within the architecture 

and design of people’s homes.

This hole in the market provided Sonance with a huge opportunity. 

As Jason put it, “There’s definitely a place for big floorstanding 

speakers, and there’s a segment of the population that wants them and 

loves them. But if you think about how a home is utilized, the number of 

spaces that are appropriate for those types of speakers is very limited, 

especially in smaller homes or condominiums. One of the things we’re 

trying to do is take that customer who comes in and is looking for that 

big, bad ass pair of speakers, talk about the other rooms inside and 

outside of the house and offer solutions for that person, telling the 

audio story across the entire home, not just one room.”

Ari Supran, Chief Executive Officer at Sonance, backed this 

sentiment, saying, “to have high-quality, high-performance speakers 

that don’t interfere with the interior design of the home is a concept that 

the Magnolia Design Centers can now teach to a whole new category 

of consumers, because these customers are currently unaware of the 

capabilities of these products. We, along with Magnolia, want to take 

that enthusiasm that consumers have for a big pair of tower speakers 

and extend that idea from one room to every room inside and out 

without interfering with design.”

It’s this desire to combine audio performance with design that 

separates Sonance from other speaker brands. As Sara Klarstrom, 

Above: The fruits of their labor. Dana Innovations  
lets their awards do their talking. 

Right: Learning the benefits of the Sonance in-ceiling 
speaker, Magnolia District Managers and General 
Managers then share this information with customers.

Audio Merchant for Magnolia put it, “What Sonance has been able to 

do so successfully is incorporate excellent design, while making the 

speakers sound excellent as well. It’s good sound and good design, 

something that is appealing to both men and women, and makes these 

speakers fit into people’s lifestyles as well as the design of their homes.” 

To achieve this aesthetic, Sonance came up with three different 

shapes of in-wall and in-ceiling speakers. The different shapes 

originated from the design of in-ceiling lights, from traditionally being 

one shape, round, to today being offered in a square shape as well. 

To complement this design aesthetic, Sonance offers three different 

sizes depending on the amount of audio desired for each room. And 

then they offer different performance levels, allowing premium, blow-

you-away sound for theaters and family rooms, to more basic audio for 

dining rooms, kids’ bedrooms and the like. So the flexibility is there for 

the client and the designer to work with what best suits them.

And if you’re thinking that because they’re in-wall 

and in-ceiling speakers the sound quality must be sub-

par, think again. For Sonance, great sound is something 

they’ve always been known for. “We design all of our 

speakers to be the best sounding and best looking at 

every price point—that is a philosophy we’ve had for a 

very long time,” explains Jason. “We’ve made investments 

in our business to be able to pull that off. Our large 

anechoic chamber, for example, is pretty central, and a 

lot of companies sub that out. But for us, it’s in our DNA. 

Our products are implemented into someone’s home, 

so they’re blown away by how they look, but they’re also 

blown away by how  they sound.“ 

 

Magnolia District Managers and General  
Managers getting an in-ceiling speaker demo  
at Dana Innovations headquarters. 

Magnolia breaks through the walls of Sonance

In the Summer of 2012, Sonance invited Magnolia General Managers, District Managers 

as well as corporate merchants to their newly remodeled corporate facility in San 

Clemente, California. It was a three-day journey that brought the two companies together 

to offer consumers and custom design specialists the finest in-wall and outdoor speakers  

available today. 

“Having our entire team meet Magnolia’s District Managers and General Managers 

is something we were really excited about,” explains Jason Sloan. “If we’re going to 

partner with a company, we’re going to get together with them on a regular basis to help 

move our brands forward, but also to talk about architects, interior designers and lighting 

designers to train them on the different disciplines and explain why they’re important not 

only to today’s business but to future business as well.” 

As Mike Sonntag, Director of Business Development U.S. for Sonance told us, 

“It’s really hard to teach the Dana Innovations company strategy without being here. 

Once you come in, and you understand the gallery and how the technology works,  

you instantly believe in the company. It’s about the relationships we build.  And the  

best part is, when you walk into our brand new gallery showroom, you understand the 

brand in 5 minutes. “

The Dana Innovations timeline, from its inception 
in 1982 to their latest innovations today.

Chief Sales Officer Jason Sloan leads a teach-out to a 
team of Magnolia District and General Managers.

Inside the large anechoic chamber at Dana Innovations, where sound reflections are 
eliminated, creating the perfect place to hear every nuance of every Sonance speaker.

In 1982, Sonance took speakers into the wall, instantly creating the architectural 
speaker category. In 2012, Magnolia General Managers and District Managers 
entered the walls of the Dana Innovations Headquarters, home of Sonance, 
and instantly created a strong partnership built on trust, customer service, a 
love for audio and a passion for design.

A PARTNERSHIP BUILT ON 

SOUND DESIGN
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“ For us to be able to send customers 
into a store that has normal business 
hours, with no appointment necessary 
and see our products is fantastic.”

   Ari Supran

Working with Magnolia to work with designers and architects

The thing about having your brand focused on design and sound is that you have to be 

present to fully appreciate that design, and you can’t display a product’s superior sound 

quality through a website or in a catalog. So for Sonance, a company that distributes 

their services to architects, custom home builders, as well as a general populous of 

home owners, having a showroom to show off their products was paramount. “One of 

the untapped opportunities that we talk so much about is the aesthetic differentiation, 

the aesthetic advantage, yet many custom installers don’t have showrooms,” Ari told 

us. “The idea that Magnolia Design Centers can put our products on display and show 

the difference between styles, shapes and grill types is really important to us. That 

showroom environment is critical to illustrating this idea of aesthetics and sound.

For Magnolia, this relationship means a new category of consumer to reach out 

to in the custom home builder category, a category Magnolia hasn’t fully tapped into. 

It also means using Sonance’s expertise in this field to deliver better services and more 

complete solutions to consumers at all levels. 

Landscape speakers: Bringing great audio outdoors

Much like the architectural line of speakers, outdoor speakers have 

typically been looked at as an afterthought, the speakers you put 

outside because they were weatherproof, not because they delivered 

high-quality sound. But just like the architectural speaker, Sonance said, 

‘Why can’t these be great sounding, and also virtually invisible?’ 

So the company that made speakers inside the house work 

with its design, took the speaker category outside of the house, and 

integrated them into the landscape design. 

“It’s funny. If you look at statistics and studies, there’s so much 

money being spent outside the home to make these spaces better,” 

explained Jason Sloan. “Think about landscaping: a mature tree is 

expensive. People who invest in their yards make it a space they can 

go to decompress, and the products and services Magnolia offers 

are a perfect complement to that. With the addition of the Sonance 

Landscape Series, Magnolia now has a retrofitable product that’s easily 

demonstrated, and has a high success rate for people who are already 

investing in their backyard.”

Above: Jeff Coombs, one of the founders of truly integrated 
outdoor audio, helps a few Magnolia team members set up  
the Sonance outdoor speaker system in the parking lot at  
Dana Innovations.

Top right: Magnolia explores the product gallery inside Dana 
Innovations headquarters.

Right: Sonance outdoor speakers are designed to blend into 
the landscape by looking like lighting, or to not be seen at all. 

These landscape speakers, much like Sonance’s indoor 

speakers, are focused on design and design integration into your 

yard. “You don’t want to compete with the landscape architecture, 

so we hide the speakers, they look like they blend in, and they offer 

balanced audio throughout the space,” explains Mike Sonntag.  

“There hasn’t been a system and a way to teach the customer about 

that system until our product, and we have demo kits to show them 

just how incredible they are.” 

These kits are available in every Magnolia Design Center for 

System Designers to demonstrate in their clients’ yards.  They can be 

set up in 15 minutes, and for the first time they can show customers 

how amazing their outdoor system can sound, right in their own 

backyard. The system itself features 8 speakers, a sub and an amp. 

And the best part: you don’t have to wait for construction, it’s simple, 

it’s quick, it’s amazing.

Demonstrating the system in someone’s yard is key, because as 

Josh Fettig, Magnolia Home Automation and Accessories Merchant, 

put it, “When you go to a customer’s home, and you’re trying to sell 

them something, there’s no better way of doing that than actually 

setting it up and letting them experience it. Outdoor speakers were 

typically something you could not demo, but this allows us to do that.“ 

“ People who invest in their yards make 
it a space they can go to decompress, 
and the products and services Magnolia 
offers are a perfect complement to that.“

  Jason Sloan

Above: Dana Innovations Chief Executive 
Officer, Ari Supran.

Left: Kent Sheldon, VP of International 
Sales, gives the Magnolia team an in-depth 
demonstration about what makes Sonance 
speakers so unique.
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Dana Innovations is a company based on design, quality and a strong marketing 

influence for those looking to incorporate these ideals into their home. With 

Magnolia’s visit to their corporate facility, the team quickly became ingrained 

in this world of custom designed home audio and learned how to offer it to 

its existing customers as well as the custom home integration community. It’s 

clear that as Magnolia continues to show just what this can do for customers, 

and as Dana Innovations keeps, well, innovating, Magnolia and Sonance will 

be able to bring audio and design together like never before.  

To experience what Sonance and Magnolia can do for you, visit your 

nearest Magnolia Design Center, or turn to page 34 and read about how 

Magnolia brought Sonance into one family’s Southern California home.

CONTINUING TO

INNOVATE

Other Dana Innovations brands: Trufig and iPort

Dana Innovations is the parent company of three brands: Sonance, 

Trufig and iPort.  The Trufig brand creates flush-mounting solutions for 

light outlets, switches and other electrical wall 

or ceiling mounted products.  Currently, Trufig 

products are not available at Magnolia. But the 

final brand in their trio of brands, iPort, can be 

experienced at every Magnolia Design Center.

There are two types of iPort products: 

the iPort docking station and Launchport. iPort 

is a docking system that allows an iPod® or 

iPod touch to become part of a whole-home 

entertainment system or seamlessly integrated 

into virtually any other environment, from your 

home, to commercial settings like hotel rooms and restaurants. The 

iPort docking station takes all the content from your iPod or iPad and 

distributes it throughout your house from in-wall or free standing 

docking stations. 

Launchport is a sleeve and magnetic mounting system and 

induction charger for your iPad. It not only gives you a place to keep 

your iPad, either mounted on a wall or sitting in a base station, but it 

also charges it as it cradles it in this unit. Plus, with one hand, you can 

rotate orientation, or pull and remove your iPad from the unit.

  

It’s a great solution to keeping your iPad always charged, 

without any cords or wires. And for parents whose kids tend to 

either lose their iPad, or leave it with a dead 

battery, the Launchport gives the iPad a 

home. As Rob Roland, General Manager 

for iPort, explained, “Launchport gives kids 

a place to put the iPad when they’re done 

playing with it. Which is great because one, 

it’s always charged, and two, you always 

know where it is.” And with kids, sometimes 

just finding things is half the battle. 

It’s also great for commercial 

applications. Launchport makes for the perfect 

way to display multi-media materials, as well as use in conference 

rooms. There are countless possibilities to this rather simple, yet 

powerful product. 

And like most of the Dana Innovations products, the iPort brand 

is always looking at new ways to bring more use and more life to your 

iPad and iPhone. As Rob explained, “The issue isn’t having ideas, it’s 

which ones to pursue.” No matter what iPort comes up with next, know 

that, like all Dana Innovations branded products, it will be innovative, 

integrated into your home, simple and fun to use. 

The Definitive Sound Bar
SoloCinema XTR®.

US & Canada 800-228-7148 • Other 410-363-7148 
www.definitivetech.com/products/solocinema-xtr

Cutting-edge industrial design, operational simplicity and outstanding 
sound unite in Definitive’s SoloCinema XTR. This ultra-slim amplified  
sound bar, powerful wireless subwoofer, and ergonomic remote offer  
immersive 5.1 channel sound experience with aesthetic beauty…minus  
the clutter of component systems. Connect your source components,  
and enjoy the best sounding sound bar on the planet.

High Performance…Simplified

The Definitive Sound Bar
SoloCinema XTR®.

US & Canada 800-228-7148 • Other 410-363-7148 
www.definitivetech.com/products/solocinema-xtr

Cutting-edge industrial design, operational simplicity and outstanding 
sound unite in Definitive’s SoloCinema XTR. This ultra-slim amplified  
sound bar, powerful wireless subwoofer, and ergonomic remote offer  
immersive 5.1 channel sound experience with aesthetic beauty…minus  
the clutter of component systems. Connect your source components,  
and enjoy the best sounding sound bar on the planet.

High Performance…Simplified



22 |  B r i n g i n g  i n s p i r a t i o n  t o  y o u r  s p a c e ™ f i n d  u s  o n l i n e  @  m a g n o l i a a v . c o m  &  b e s t b u y . c o m / m a g n o l i a   23

V e n e r e
Another VenerAble clAssic loudspeAker from sonus fAber®

Somewhere in the heavens above Vicenza, the 

captivating province in the Veneto region of 

Italy, the audio gods are smiling. This is the place 

where the minds at Sonus faber live and breathe 

audio; and where design is created in harmony 

with performance…something quite beautiful 

when done consistently.

“ Venere, that is Venus, is the 
goddess of love and the universal 
symbol of beauty, not of a merely 
exterior beauty, but a harmonious 
balance between inner and outer 
qualities. for all of this, she is truly 
and genuinely fascinating, like our 
loudspeakers, whose shape is the 
immanent expression of  
their function.” 

  mauro Grange, ceo sonus faber

This time around, Sonus faber CEO Mauro Grange 

and his talented team set out to design and engineer 

something special; a new and oft elusive goal in the 

audio world that would become a point of reference 

for cost versus performance. No easy feat. What 

had sprung from such a motivated, self-challenging 

group is what would be known as the Venere line of 

loudspeakers. The speaker itself is quite obviously 

characterized by its unique and masterful design 

aesthetic, inspired by the speaker manufacturer’s 

flagship Aida — sensually appealing on the outside, 

yet composed and refined when it sings. The Venere 

line shares similar traits to its sibling, yet in a simpler 

form that still manages to exude taste. This shouldn’t 

be confused with being understated, as Sonus 

faber’s renowned CEO explains. 

Q&AM: What prompted the creation of the Venere line?

Mauro: After Concertino, we felt the need to enter a segment which we consider the entrance door to other higher 

Sonus faber products — pure and simple.

 

M: Who would you say is its intended audience?

Mauro: All people who love music.

 

M: Where in the Sonus Faber line is its hierarchy?

Mauro: I would have to say it is entry level. However, the product has all the Sonus faber characteristics, and great 

care was taken in choosing the materials and maintaining the finer details. Also, its Italian design was once again 

actualized by Livio Cucuzza [Main Designer, Sonus faber, and sister companies Audio Research (ARC) and Wadia], 

with the acoustic engineering done by Paolo Tezzon (R & D Manager, Sonus faber).

 

M: How was it engineered, and what are some of the main thoughts behind its performance?

Mauro: It was designed immediately after Aida – a very significant experience – keeping in mind that in order to make 

the customer’s desire grow, we had to provide an excellent product. The main thoughts behind its performance 

were giving a great effort in order to distinguish ourselves through the lyre shape, which was derived from Aida. In 

addition,  we incorporated noble materials such as crystal and aluminum, treated silk dome tweeters and the CuRV 

cones. It had to be a product that was easy to use and place in any environment. It should also match with virtually 

any amplifier, so it plays vividly for its listener.

 

M: How long did it take for the Venere line to be produced, and what role did you play in the process?

Mauro: It was a process that took more than a year. I wanted to get involved in every step and product choice. 

(Laughing) Obviously, I was a big hassle and my colleagues eventually stopped speaking to me.

 

M: What are some of the characteristics of its sound?

Mauro: Immediate, natural, vivid…warm but detailed. One of the best compliments I can ever give: Venere, the 

speaker, simply vanishes to let the music flow.

 

M: What are some of the materials used for this line?

Mauro: The cabinet is high-gloss, which is the result of great Chinese expertise in lacquering and European wood 

essence. We used rhodium connectors for a tonal neutrality and resistance to oxidation; silk dome tweeters, and 

thermo-mouldered polypropylene textile cone drivers, or curv, engineered exclusively for us here at Sonus faber. 

The logo itself is crystal with silver. 

 

M: What components would you recommend pairing these speakers with?

Mauro: The product was aimed at giving a wide choice, so it can be paired with anything. Personally I would pair it 

with the warm sound of the valve integrated amplifier, like ones made by Audio Research; the very same that I have 

in my own office. 

With its youthful and aggressive aesthetic, and a sound that can only be described as sonically vivid and agile, yet 

dynamic and extended, the Venere loudspeaker is an equally welcome addition to any 2-channel or multi-channel 

home theater system. Available in both lacquered black or white finishes, the Venere line currently consists of three models, the 

2.5 floorstanding, 1.5 bookshelf and a center channel, with three more models coming out in late 2012, the 3.0 floorstanding, 2.0 

bookshelf and an on-wall.  Visit Magnolia for a demo of the next generation of Sonus faber speaker. 

2.5 floorstanding

1.5 bookshelf

2.5 floorstanding

Center channel
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Control4

The first thing that comes to my mind when leaving my home, for any length of 

time, is security. How can I keep my family safe when I’m gone, or if the family is 

traveling with me, how do I best protect my home while away? 

With a Control4 system, you can monitor your home from anywhere in 

the world. You can turn lights on or off, or set lighting sequences to ensure the 

appearance that someone is home. You can also monitor your security system 

and cameras, receiving alerts should anything out of the ordinary happen. Plus, 

there’s no more worrying if you think you forgot to lock a door, shut off a light, 

or even close the garage door—because with Control4, you can control all of this 

anywhere you may be—as long as you can get an Internet signal. So now, the 

appearance of being home and the security of high-tech monitoring are right at 

your fingertips from your computer, smartphone or tablet.

2Whether traveling for business or pleasure, we all require a certain level 

of security, comfort and relaxation. To ensure these feelings are fully met, 

Magnolia has compiled a list of five essential pieces of electronics that no 

traveler should be without—and once you own them, you’ll understand why.

FIVE EssEnTial   TEchnologIEs
 no TravElEr should BE WiThouT

smartphone/Tablet

Whether for business or personal use, smartphones and tablets put a world of possibilities right at your 

fingertips. In fact, nearly every product on this list can be controlled, managed or enjoyed on most 

smartphones or tablets. Here are a few more things you can use these devices for when traveling:

video Game system: With thousands of gaming apps, nothing passes the time faster than 

playing a mind-numbing video game on that long flight—and nothing keeps the kids quieter.

Music Player: Sit back, relax, and let your playlist take you from a crowded plane, train or bus, 

to a world all your own.

Movie Theater: By downloading a movie or two, you can keep yourself or your kids entertained 

for hours without even trying.

alarm Clock: There’s nothing worse than stepping into a hotel room and not being sure if the 

time on the alarm clock is right, or if the alarm is going to work, or even worse, how to set the 

alarm. With the alarm on your smartphone or tablet, you can set the buzzer sound, the snooze 

mode, almost anything, and be sure you’ll be waking up right on time.

Work station: Keep up on work e-mail and other projects wherever you are. You’re always 

connected.

skype Machine: Stay connected to your family with Skype. See your kids as they get put to bed, 

or wake up and have breakfast with them, face to face.

Tv: With Slingbox, (essential product #4), your smartphone or tablet is now your home TV. Catch 

the latest game or watch your local news. 



add some relaxation to your next trip with the latest technology. and while these products won’t 

bring you home any faster, they’re sure to bring some fun to the journey, and make the destination 

more enjoyable as well.
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slingbox

Keeping up with your favorite local sports team, local news or even the shows you have saved on your DVR is nearly 

impossible when you’re on the road. That is, until now. Slingbox lets you watch your TV wherever you are in the 

world—or at least wherever you can get an Internet signal. With Slingbox, you’re actually watching your home TV, so 

when your favorite local sports team is on or you want to watch the local news, boom, there it is. You can even watch 

shows you have stored on your DVR—it’s like having your home TV with you wherever you go. And you can watch all 

this content on your smartphone, certain tablets or your computer. It’s amazing, and it makes keeping up with what’s 

local easier than ever.

Tivo

As mentioned above, having shows saved on a DVR is essential when you’re away 

from home. You wouldn’t want to miss the season finale of your favorite sitcom, 

or a critical vote-off on one of your favorite reality shows. With TiVo, it’s all there 

for you when you get back. Or, as mentioned above, if you have a SlingBox, you 

can access all of your saved shows; so if you have a lot of downtime on a business 

trip, you can catch up on any shows you may have missed. Plus, TiVo lets you set 

recordings with your smartphone or tablet even when you’re away.

4

5

headphones

Traveling is a loud, oftentimes obnoxious, adventure. What could be better than blocking out all the noises that make 

traveling such a bear: the airplane engine, the chatty guy next to you and the crying baby two rows up. With the right 

noise-canceling headphones, all of that sound goes away, and you only hear what you want to hear, even if that is 

nothing at all. Magnolia offers a host of exclusive headphones that take you from being crammed on a jumbo jet, to 

flying freely in your own little world. We also offer several models that feature a “talk-through” mode, a simple button 

you push to turn off the noise-canceling function so you can talk to a flight attendant or the person sitting next to you. 

Bonus Product: audioQuest dragonFly usB digital-audio Converter

Having great headphones doesn’t mean much if the sound you’re getting from the source isn’t true high-fidelity. 

DragonFly is a flash drive sized digital-audio converter that delivers superior sound from any computer by bypassing 

your computer’s sound card. Now all your favorite tunes you have stored on your computer will sound better than 

ever while you’re jetting across the country, or in your hotel room working late. You shouldn’t have to leave 

great sound behind just because you’re leaving your main audio system behind. 

26 |  B r i n g i n g  i n s p i r a t i o n  t o  y o u r  s p a c e ™ f i n d  u s  o n l i n e  @  m a g n o l i a a v . c o m  &  b e s t b u y . c o m / m a g n o l i a   27

ProducT sPoTliGhT

Martinlogan’s legendary sound is now portable

Inspired by the sonic clarity and detail of MartinLogan’s legendary electrostatic 

speakers, the Mikros™ 70 reference in-ear headphones deliver the realism, 

richness, and purity of sound that discerning audiophiles expect. To isolate 

ambient noise, the Mikros 70 body is constructed from black anodized 

solid aluminum and sealed with metallic hyper black end caps. A 90°  

gold-plated plug, tangle-reducing cable slider, and simple, yet durable, 

black rubberized cord dampen and isolate noise that can be transmitted 

through contact and movement, transmitting the most subtle nuances 

of recorded sound and nothing else. Plus, each pair includes a 

variety of ear tips for a comfortable, snug fit that isolates up to 

97.8% of ambient noise and provides outstanding sound quality 

with deep, extended bass. The Mikros 70, it’s like having your 

own private MartinLogan listening room wherever you go. 

Martinlogan Mikros reference 
In-Ear headphones
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There are a lot  of  things that  bring people together:  a love of  movies, a common 

sports team, s imilar  tastes in foods. But perhaps nothing joins people closer 

than their  love of  music. So when Susan Friedman and Eadweard York walked 

into Magnolia and met System Designer Simba Sabau, their  shared love of  music 

and two-channel  audio created more than just  an amazing home entertainment 

system, i t  a lso created an amazing fr iendship.

Building more than just  

great entertainment systems

Susan had just purchased a new home, and after she 

and Eadweard had finished giving it a sleek, modern 

look, it was time to find some electronics to match. So 

when they walked into Magnolia and met Simba, not 

only did they find someone who was knowledgeable 

about decking out this new home, they found someone 

with similar interests as well.

“As we talked more and more, it became less 

about what we sold in the store, and more about music 

and life in general. We learned about each other’s 

backgrounds, and things naturally progressed from 

there,” Simba explained. “They came in to get some TVs, 

we started talking and really hit it off.” 

“It’s all about the sales person,” Susan said.  

“I don’t even want to call him a sales person, because 

he’s more of an educator, which is really important to me 

because I’m not very savvy in the technology world. He 

helped educate me so I could make the right decisions. 

I wasn’t going to just go and pay for a TV; I wanted to 

know why I was choosing the one I chose.” 

Eadweard agreed, saying, “He wasn’t trying to sell 

to us, he just gave us the information and let us decide.“

 “That’s what was really great about Simba,” Susan 

continued. “He gave us choices, he wasn’t just like ‘buy 

this TV,’ he listened to what we had to say and found 

what was the best fit, then tied it all together.”

Susan ended up buying six TVs and three 

soundbars, creating the modern look of electronics 

in her contemporary home. With works of art created 

by Eadweard decorating each room, the TVs helped 

enhance the home’s stylish appeal.  But the system still 

needed that centerpiece—and Susan and Eadweard 

already had their eye on what could be next.

 A TWO-CHANNEL

RELATIONSHIP

Above: Magnolia System Designer  
Simba Sabau

Left: Susan Friedman and Eadweard 
York kick back and enjoy the incredible 
two-channel sound. (Photo on the TV by 
Eadweard R. York)
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it’s a perfect blend of old and new. I think she appreciates that a lot.” 

Simba went on to say, “Part of the purity of the two-channel 

system in here is the fact that everything is still kind of analog and hands 

on. Taking the clamp off the turntable and putting the album on, there’s 

something cool about that.” 

Eadweard couldn’t agree more, “When we heard the sound, we 

were like, oh my God, listen to the sound from these speakers. You hear 

all this detail, you just close your eyes and listen, and here’s the vocals, 

and there’s the high hat, and you hear everything broken apart. You feel 

like you’re at a live concert.” 

“And the neat thing about Simba was he was as passionate for 

us as he was about attaining his own system. It wasn’t about the sale, 

he could see how excited we were, and he would get excited for us,” 

Susan added.

MartinLogan and McLovin’

When you walk into any Magnolia Design Center, 

the first thing that’s sure to grab your attention is the 

McIntosh stack with the two MartinLogan speakers 

standing prominently in the entry way. It’s a bold 

system that stops you dead in your tracks, and one 

that most audiophiles would love to have. It was this 

system that caught Susan and Eadweard’s eye when 

they first visited Magnolia. And while it wasn’t on the 

original list, it clearly was just a matter of time. 

“They fell in love with the McIntosh and 

MartinLogan system when they walked into the 

store. They came in and listened to it over and over,” 

explained Simba.

“We looked at that system for a year. We’d go 

down on the weekends, and sit on that ottoman in 

the premium room and just listen, and Simba was so 

patient with us,” Susan added. 

That patience paid off as Susan finally decided 

to go with the MartinLogan Summit X speakers decked 

out in Bubinga wood, powered by two McIntosh MC 

275 50th Anniversary amplifiers. She also got the 

McIntosh C50 preamp and the McIntosh MCD500 CD 

player with the McIntosh power control center. Add 

to that the Olive high-definition music server and the 

McIntosh MT10 turntable, and she has the ultimate 

two-channel system.

“It’s really just a music system—there happens 

to be a TV in there, but the focus for this system is 

purely musical. It’s two-channel because that’s how 

music is recorded, and these speakers have a really 

full range to them, and the room happened to work 

well to give a great range of sound,” Simba explained.

For the McIntosh components, Susan was 

in very good hands. “I was lucky enough to go 

to McMaster, which is the McIntosh training in 

Binghamton, New York,” Simba explained. “I really 

got a chance to learn how the McIntosh products are 

put together and how it all works. I’ve always been a 

two-channel music guy, so it’s very simplistic in the 

sense that it’s a music system, so the connections are 

basic, but it’s very beautifully simple and it works so 

well in the modern environment in that home. And 

with the look of those amps, it’s a statement piece, 

Top: Susan’s incredible McIntosh system. 

Left: The 50th Anniversary McIntosh MC 275 amplifier  
with its classic glowing tubes.  

Center: The back of the MartinLogan Summit X    
with Bubinga finish.

Right: Top view of the McIntosh M10 turntable                 
with its massive, 12 pound, 2.5" thick acrylic platter.

“McIntosh is probably my favorite brand,” Eadweard added. 

“This system, it makes us smile. I just like that old school look and that 

beautifully warm sound. There’s nothing that sounds like that. You 

would think someone was live in concert in here—so we just turn it on 

and listen to music and chill.”

“And McIntosh is such a work of art,” Susan said with a smile, “it’s 

iconic. Plus, for me, it’s really user friendly. It’s really a simple system—yet 

it delivers. It’s a win/win because it’s not intimidating at all.”

The final system not only gave Susan this incredible audio 

machine that was intuitive to use, but she also got a work of art that 

stands as the centerpiece of the family room.

Below: The game room, with its flat-panel TV, Bowers & Wilkins soundbar 
and Xbox 360. Clean, simple and smart. 

Continuing the relationship

Now, with the installation complete, and the system all hooked up, 

this relationship that’s been built over time, music and respect, is far  

from over. 

“What’s really nice is we’ve built a relationship,” Susan said. “I feel 

like we’ve made a new friend, and that’s what’s really, really cool, and 

that’s what’s important. It’s almost like back in the day when you dealt 

with a small business. Because even though Best Buy is huge, we met 

someone that we really like who cares about our needs, which is really 

neat. You don’t get that anymore.”

“You can shop anywhere,” Eadweard added, “but we liked Simba 

and we liked the way he took care of us. Every time we went in there 

he was great.”

And now, it’s a friendship based on two-channel audio and a 

great love of all kinds of music. “Any time I’m over there,” Simba said, 

“it’s like I’m just hanging out, it’s a really good friendship. It’s been a 

really cool environment to be in for me, but more than anything, it’s a 

really fun relationship.”
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How It Works:

Even though it seems like something out of a science-fiction 

movie, the technology is fairly straightforward. The first thing you 

must understand is how active-shutter 3D technology works. With 

active-shutter 3D technology, these 3D TVs send two separate 

images to the viewer, one intended for your right eye, one 

intended for your left. Wearing the active shutter glasses, one lens 

is open while the other is closed, and vice-versa. This back and 

forth flickering of the lenses occurs at an imperceptibly fast rate—

and when the images come together you get a 3D experience. 

For this new dual picture technology, the TV itself sends 

the viewer two separate TV channels or pieces of content. One 

person wears special 3D active shutter glasses that have the left 

lens of a regular pair of active shutter 3D glasses in both eyes—so 

all they can see is one piece of the content. The other person’s 

3D glasses only show the right side of the 3D content. The result: 

each person only sees what the glasses allow them to see, which 

are two separate images. And while you’re not  getting an image  

It’s been said that 3D TVs would change the way 

we view TV forever. Little did we know, when the  

latest 3D TVs came to market, that this change would 

have very little to do with seeing images in three  

dimensions. Instead, the same technology that’s being 

used in 3D TVs with active shutter glasses now allows 

you to watch two separate shows, at the exact same 

time, in full screen, on that one 3D TV. It’s not picture-

in-picture, it’s more like picture and picture, or what 

some are calling dual view.

TWo TVs 
 In one… 
 LiteraLLy
Watch two shows, in full screen, on the 
same TV, at the same time. No, really.

L R

L
R

in 3D, you are getting an amazingly clear image. For gaming, it’s 

virtually the same experience. The TV takes the split screen you 

normally get from a two-person, head-to-head video game and 

combines the two pieces of action onto the entire, single screen, 

basically overlapping the images. But with the active-shutter glasses, 

the content is divided, so one player only sees his part of the game, 

in full screen, while the other player only sees their part of the game. 

3D TVs that have this functionality can address games that split top-

to-bottom or right-to-left, you simply need to adjust the setting. 

Then, like above, each player only sees the action in the game of the  

character they are playing.

What about the sound?

Oh sure, the 3D glasses let you see two separate pieces of content, but 

won’t I still be hearing a garbled mash of two different shows? Thanks to 

brands like Samsung, this won’t be a problem. Samsung has created 3D 

glasses with an integrated speaker that uses Bluetooth® technology for 

wireless reception of your specific show’s audio. The sound is delivered 

through the earpiece of the glasses, providing quality sound for one. 

The Benefits: 

The benefits are amazing, especially for couples that can’t agree on what 

to watch. With these dual view TVs, you now have one less argument and 

it keeps you both in the same room. Now one can watch a sporting event 

while the other catches up on the latest reality show drama. You can 

even watch a movie while someone else plays a video game. 

For gamers, they can now enjoy full screen action when going 

head-to-head—no more of the cut down, smaller split screen action 

that leaves you always wanting to see more. And because you can only 

see your side of the action, the act of cheating by looking at the other 

person’s screen is eliminated—take that, big brothers across the globe.

Plus, it’s still a 3D TV, so you can watch all your favorite 3D (and 2D 

content for that matter), whenever you want. 

The only drawback is that, with any 3D TV, if you aren’t wearing 

the glasses, all you’re seeing is a garbled mess of images. But for the 

most part, when those glasses are on, the content is crisp, clear and full 

of life. 

Double your pleasure:

So when you’re ready to double your TV viewing pleasure with a single 

TV, keep your eyes out for these amazing dual view 3D beauties. They’re 

how 3D truly is changing how we watch TV today, with multiple shows, 

for multiple people, all in one room.

NOTE: This technology doesn’t work on all 3D TVs, not 

even all active-shutter 3D TVs. The TV still needs the 

ability to break up the content in the correct way, and 

combine two shows into one onscreen experience. So 

ensure when looking for this kind of TV you’re looking 

for one that is specifically made with this technology. It’s 

also important to note that some of these TVs only provide 

the ability for gaming, while others may only provide the  

ability for TV content.
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The BesT Audio sysTem 
you’ll Never see

As connoisseurs of exceptional audio, it’s hard not to 

be in awe of large, gorgeously designed, premium 

floorstanding speakers. But no matter how integrated 

those speakers are into the look and 

feel of your home, they are still pieces of 

furniture that take up space and intrude 

into the room. So what’s one to do when 

they want a cleaner look, an invisible look, 

but still want the sound that every audiophile aspires 

to have? To answer this question, you need look no 

further than John and Catherine Dellaripa’s Southern 

California home, where you’ll hear the system that 

brings this all together, even though you may need to 

do a double take to see it.

Relaxing on the Dellaripa’s fireplace patio, 
you’ll hear some amazing audio, but good 
luck finding it. In fact, a rather substantial 
subwoofer is right in the forefront of this 
photo. Can’t see it? That’s because it’s inside 
the raised pot to the right. They also hid two 
outdoor speakers in the eaves. 
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Compromising nothing

When you decide to forgo the large, floorstanding 

speakers for the in-ceiling and in-wall variety, the 

immediate thought is that you’ll be making a significant 

sacrifice in sound quality to achieve a more integrated 

look. And for music lover 

John Dellaripa, he heard 

that tune all too often. 

“Everyone was telling me, 

‘you’re never going to get 

sound from an in-ceiling 

or in-wall like you get 

from floor mounts,’” he explains, “but once the Sonance 

system was installed, it was just amazing; the sound 

quality, I couldn’t imagine it being better.”

That’s probably because Sonance doesn’t 

compromise on sound just to get a speaker in the wall. 

In fact, when you talk to those who know the brand, 

audio quality is practically implied. It’s like saying a 

Ferrari is fast, or a supermodel is attractive—it’s just a 

given that these speakers are going to sound amazing. 

For Sonance, it’s about losing the speaker in the wall, 

without losing any of the sound quality. And that was 

important, because John wanted the best sound he 

could get, without the clutter. As John put it, “We 

wanted it to look like a home, not a theater or a night 

club.” But just because he didn’t want the house to look 

like an entertainment space, didn’t mean he didn’t want 

it to be entertaining. 

The Dellaripas, for all their soft spoken words and 

laid back attitude, clearly like to cut loose. And when 

the occasion arises, like say St. Patrick’s Day, it’s no 

surprise to find 150 friends converging in their home.  

To accommodate gatherings of this size, they needed to 

bring the incredible audio and entertainment features 

found inside the house and stretch that feeling to 

the biggest room of the house: their backyard. “For 

Southern California, we have a bigger lot, so when we 

have parties everyone seems to be drawn outside,” John 

said with a smile.  “Originally when we did this system, 

I knew I wanted something by the outdoor fireplace, so 

we put in little Sonance speakers with a sub, but it wasn’t 

giving us enough sound for the size of the parties we 

were having, so we upgraded.”

Upgraded indeed. The outdoor area alone  

received 16, 70-volt speakers with three outdoor 

subwoofers, plus a pair of speakers in the eaves. 

Magnolia created seven unique audio zones, all with 

independent audio levels with two-way feedback, so 

now the outdoor area was as powerful as the indoor area. 

And with the Sonance outdoor speakers, not only do you 

get tremendous sound, but it’s very controlled—where 

your entire space is filled with consistent audio no matter 

where you are in the space.  

As Aaron Owens, Sales Manager of the Costa 

Mesa Magnolia, put it, “This system is a credit to the 

Sonance brand. Because with John, more than any other 

customer I’ve ever had, the music volume is either 20% 

or 100%, there is no in-between. During the St. Patrick’s 

Day party, we were cranking that system outside and 

people were walking around and talking easily. That’s 

my favorite part about this system; it’s like walking 

around an outdoor mall or Disneyland. You hear music, 

but you have no idea where it’s coming from because 

the speakers are so small. And it’s loud, but you can still 

talk, you can be three feet away from a speaker and be 

talking just like we’re talking now. It’s beautiful.”

Controlling the entire house

To get a good understanding of the importance of the 

right control system for the Dellaripas, you first must 

understand all the electronics that went into their home. 

Beyond the seven zones of outdoor audio, when you 

head inside you’ll find eight more two-channel zones 

and three surround zones. These surround zones 

include a 7.1 system in the family room, a 7.1 system in 

the master bedroom and a 5.1 system in the playroom. 

They even have a garage system, so they can entertain 

Top: The Sonance speakers 
blend into the landscape to 
look like lighting, or to not be 
seen at all. 
Left: The subwoofer is buried 
in the ground, with only the 
metal canopy exposed.
Right: The outdoor eating 
area features an LED TV with 
its own zone of audio.

Below: The Magnolia Crew 
that put it all together: Derrick 
Davis, Project Manager, David 
Waltzman, Installer, Chris Bucse, 
Lead Installer and Aaron Owens, 
Sales Manager

They wanted to stretch their 
entertainment features to the 

biggest room of the house, 

their backyard. 

The Dellaripa’s enjoying their 
outdoor sound system. See 

all those amazing speakers? 
That’s the point. 

|  B r i n g i n g  i n s p i r a t i o n  t o  y o u r  s p a c e ™36



the neighbors while gathering in their driveway. That’s a lot 

of audio to manage, and manage properly. Add to that a 

number of TVs, including one outside, and without the right 

control system, you could have a bit of a mess. 

The Dellaripas chose Control4 to bring the system 

together, allowing them to mix and match their sound as 

their parties demanded, or their everyday lives required. For 

example, they can now let the kids watch an outdoor movie 

on one side of the yard, while the adults listen to music on 

the other. They can even have unique music throughout 

the house, with one-button control of it all. And once they 

learned how easy and convenient Control4 was, they added 

even more elements to control, including their lights and 

thermostat. 

“My favorite feature of the Control4 system, I never 

thought I’d use, it’s called the triple tap,” explains John. “You 

triple tap the upstairs icon and it shuts everything off and sets 

the alarm to stay-at-home mode. Or, if you triple tap the door 

icon on the touchpad near our exits when you leave, it shuts 

everything down and puts the alarm in away mode. So the 

flexibility that Control4 gives, at that price point, can’t be beat.” 

Catherine also has her favorite feature, “I like it 

for how it controls the lighting and the sound—if the kids 

are upstairs, and I want them to come down for dinner or 

something, I can just shut them down—it makes it easier. “ 

And easy is what Control4 is all about, just ask John, 

or his 7-year-old, “If a 7-year-old can use it, anyone can—in 

fact, he teaches us!“

A retrofit that fits perfectly

When you think about in-wall and in-ceiling speakers, you 

typically think of a new build. The speakers go in as the 

builders are completing the space. Thankfully, with the help 

of Magnolia, and the design of the Sonance architectural 

series speakers, bringing a seamless speaker look to an 
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“... once the sonance system was installed, 

   it was just amazing, 
      the sound quality, i couldn’t imagine it  
      being better.”

already completed house is still possible. But don’t be 

fooled: it takes the right team to get this sort of project 

done, and done right. 

As Derrick Davis, Magnolia Project Manager explains, 

“Doing these types of jobs can be a challenge. There can be 

curveballs and wiring issues. But when we pull it all off and 

show the customer how to use it, that’s the reason we’re in 

this industry.”

When working on retro fit installations like this one, 

the Magnolia installation crew had to cut several holes 

for the speakers. This entailed not only finding studs and 

avoiding existing wiring, but they needed to keep it all 

looking clean. And beyond all this, Southern California 

requires that newer homes have in-ceiling sprinkler 

systems—so they needed to be very careful of those as 

well. As Derrick put it, “It’s projects like these that take a 

lot of planning and forethought. But when these guys look 

at a house, they see the skeleton, the studs, the beams 

and everything else—so they’re very confident in what 

they’re doing, and we know we can get it done right.” 

The sights and sounds of success

For the Dellaripa family, not seeing their new speaker 

system was just as important as seeing beautifully designed 

floorstanding speakers. And while at first, most people 

won’t ooh and ahh over their speakers, just wait: when they 

hear them and can’t see them, that’s sure to change. It’s 

that moment that makes every Magnolia employee proud. 

Because, as Aaron Owens, Magnolia Sales Manager put it:  

“My favorite part of any system is when we put that remote 

control in a customer’s hand and watch that system come 

to life.” And from the indoor to the outdoor system, the 

Dellaripa home comes roaring to life like few others, without 

a speaker in sight.

Inside the home, 
you’ll find a total of 
11 zones of audio, 

including three 
surround sound 

zones. The best part 
is, you’d never know 

it, because you can 
barely see it. 
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“Our customers expect to own a piece of furniture that is not only beautiful 
to the eye, but also engineered to make their lives easier.”
Bill Becker, Founder, CEO and Design Director of BDI

BDI:  
 High-Performance Furniture

When looking for home theater furniture, looking is precisely what most people do. “How does 

it look? Do I like that look? Would it look good in my living room? How will it look displaying my 

A/V equipment?” They focus on aesthetically pleasing design and often look no further. Once 

they make a decision and get the furniture home, however, more functional design questions 

tend to surface. “How am I supposed to connect my components? Where can I fit my oversized 

receiver? What do I do with all of the cables and cords? Why doesn’t my remote work when the 

cabinet doors are closed?” 

 

 

 

 

 

 

With a focus on design and an emphasis on details, BDI goes above and beyond to answer 

your entertainment furniture questions before they’re ever asked. By delivering on unique, 

contemporary styles and innovative features to enrich the home theater experience, BDI has 

become a leader in home theater furniture. We caught up with Bill Becker, Founder, CEO and 

Design Director of BDI, to discuss their roots, their furniture and their design philosophy.



M: What makes BDI different and unique?

Bill: Aside from simple aesthetic details that put BDI in a class 

of its own, BDI furniture has been thoroughly designed with the 

input of the AV industry’s most learned professionals. We have 

REMOTE-FRIEnDly glAss DOORs 
allow infrared signals from your 
remotes to pass through, keeping 
components out of sight and you  
in control.
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HIDDEn WHEEls make it easy to 
roll your cabinet out anytime you 
need access to the back of your 
components, while maintaining  
a low profile. 

M: Tell us a little bit about your approach to design.

Bill: While I have always had an eye for furniture with a modern 

appeal, I predominantly strive to create furniture that solves 

problems. Most every design that BDI creates starts with a mission. 

We look at challenges that we all have in our homes, which are ever-

changing due to this modern age that we live in. We look to address 

these challenges head on with beautifully designed and thoroughly 

engineered furniture that is full of innovative and useful features.          

M: How did you and your company get started? What drove 

you to furniture and why are you so passionate about it?

Bill: I have always had a passion for industrial design and the 

way that thoughtfully designed products can enhance the 

quality of everyday life. Over 25 years ago, I gravitated toward 

furniture design. Frustrated that much of the great design was 

simply out of reach of the general public, I wanted to design 

unique and innovative furniture that was actually accessible.  

As BDI’s product line has grown through the years, we discovered 

that we had a passion for integrating technology into the home. 

You can see this now in our home theater designs. Our home 

theater furniture is full of many original innovations that are 

engineered to make setup of a home theater simple and are 

designed to provide a lifetime of enjoyment. Not all home 

theater furniture is built the same. BDI creates furniture that is 

designed to last.

M: From your perspective, what makes BDI and Magnolia 

such a great partnership?

Bill: Magnolia is committed to 100% customer satisfaction and to 

offering premium audio, video and home automation gear to the 

AV connoisseur who demands nothing but the best. It’s a perfect 

partnership because this is BDI’s commitment as well. We know that 

our product is not for everybody. But for those consumers who desire 

quality furniture pieces, that really show their value in their thoughtful 

engineering and unique features, BDI is really the way to go.

 

M: What should a customer expect when they purchase BDI 

home theater furniture through Magnolia?

Bill: A customer should expect a fully thought-out design. They can  

expect to own a piece of furniture that is not only beautiful to the eye, 

but also engineered to make their lives (at least as it relates to their 

home theater) easier.

 

If your current setup leaves much to be desired, maybe it’s time to 

put your home theater on a pedestal. Find the BDI furniture you 

need to enrich your home entertainment experience at Magnolia 

stores, MagnoliaAV.com and at BestBuy.com/Magnolia.

BACk pAnEls can be removed when 
you need to connect, disconnect and 
switch out components, or may be 
kept off to leave room for oversized 
components. 

VEnTIlATIOn OpEnIngs  
in the base, shelves and back panels 
enable air to constantly flow through, 
preventing your home theater  
components from overheating. 

CABlE MAnAgEMEnT CHAnnEls 
built into each piece of home theater 
furniture ensure wires are secured, 
organized and out of sight. 

A COnCEAlED spEAkER  
COMpARTMEnT is a drawer or shelf 
with a fabric panel, which allows sound to 
flow through while keeping your center 
channel speaker hidden.

dedicated ourselves to staying on top of the latest trends in 

consumer electronics. For example, we were among the first to 

create furniture solutions for subwoofers and soundbar speakers.

M: “sweating the details” is clearly a theme for BDI. How did 

it emerge and what does it mean today? 

Bill: I guess I have to admit that this comes from me and it has 

become one of BDI’s most important foundational principles.  

I simply do not want to produce anything that is half-baked. We 

want to ‘sweat every detail’ so our customers are 100% positive that 

we have examined every feature and element of a design. Luckily,  

I work with a team of designers that share this passion.

This contemporary walnut NORA cabinet elegantly hides all of your  
components behind glare-free micro-etched black glass.

The ultra-sleek MARINA home theater cabinet boasts a high-gloss finish, 
angled accents and tinted glass for a striking, modern look.
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An environmental center that puts the environment first

The Brightwater Center consists of two buildings: an environmental education facility 

with a conservation classroom, a learning lab and an office; and a community center with 

an exhibit hall, community rooms and a kitchen. These buildings were designed and 

constructed to conserve resources, limit their impact on the environment, be a healthy 

place to work, meet and learn and, most importantly, act as a sustainability teaching 

tool for the thousands of visitors to the center each and every year. To acknowledge the 

extent to which these buildings have met this goal, they have received LEED Platinum 

certification. This is the highest level of sustainability within the LEED rating system. 

To get LEED Platinum certification, strict guidelines needed to be met with regard 

to not only how it was constructed and the materials that were used, but also where  

the materials came from—with a huge percentage coming from under 500 miles from 

the site. 

These buildings are also extremely intelligent. To start with, they use a computer 

system to provide heat and cooling, with occupied and unoccupied settings, as well as 

louvers that open and fans that pump air when the temperature of the buildings rises to 

a specific level. All of the heat is pulled as a byproduct of the hot water that comes from 

the treatment plant—so there is no heating bill. Solar is also used, and water is pulled 

from the plant for the toilets, because you don’t need drinking-quality water to flush 

down waste. So every step was taken to keep the building sustainable, earth friendly, 

and as a teaching tool to all who visit as to what can be done to make less of an impact 

on the environment.

Adding technology to the building was the next step. They had this super smart 

building that now needed some super smart electronics. 

When you think about a wastewater treatment facility, visions of the latest consumer electronics and high 

design are probably the last things to come to mind. Furthermore, it’s probably the last place you’d think 

of taking your family for a visit, having a school event, a work outing or a wedding reception. But when the 

site for the new wastewater treatment facility in King County, Washington, was chosen, the community, 

along with the county, had a goal of making this space a whole lot more. And in the end, they turned this 

place that few would have ever visited, into a community space that families, students, business people 

and even couples looking to get married could flock to for a unique outing that would be educational, 

inspirational and awe-inspiring. 

BRIGHTWATER

By combining its 
environmentally friendly 

design with the latest 
electronics, the Brightwater 
Education and Community 
Center has become a great 

place for families, schools  
and businesses to learn,  

relax and enjoy.

One Of the SmarteSt BuildingS 
YOu’ll ever experience



46 |  B r i n g i n g  i n s p i r a t i o n  t o  y o u r  s p a c e ™ f i n d  u s  o n l i n e  @  m a g n o l i a a v . c o m  &  b e s t b u y . c o m / m a g n o l i a   47

Smart technology for a smart building

“Once you say you’re going to do this educational facility, of 

course you want to do it correctly, and these days that includes 

the audio and video systems,” explained Michael Popiwny, 

Architectural Design and Mitigation Manager for King County. 

“Everyone who comes into a facility like this expects to be able 

to use high-quality audio/visual systems.”

So Michael turned to Magnolia to create the proposal that 

the county would put out for bid for the project. Michael chose 

Magnolia because he had used them for some projects in his 

own home. “I’m not the most high-tech guy,” Michael explains, 

“so I was relying on Patrick (his Magnolia contact for this job) and 

his team to come up with the appropriate systems for us. We 

talked a lot about what’s right for this location, what needed to be 

done and how it would be used. King County was looking for that 

balance between finding the right products, but also being cost 

competitive and spending funds where they’d get the biggest 

impact. So, like other parts of the building, we were looking to 

have good quality but also have a well-priced product.”

Once Patrick Sargent, Engineering Manager for Magnolia, 

had finished the floor plans and schematics of the electronics for 

the buildings, the project, like all government projects, needed 

to go up for bid. Magnolia, being one of several companies who 

bid on the project, was awarded the project and began helping 

King County achieve their goal. 

The learning lab and classroom

For the classroom settings, providing solutions that allowed 

students to come in and get the most out of a learning 

experience inside the center was key. “The school kids come in 

to learn about water and water systems. Looking at the natural 

systems—we teach them how humans influence them,” Susan 

Tallarico told us.  

“The interactive whiteboards and document cameras 

allow us to display water samples to the class and have the kids 

look at them as a group as they prepare to go out into either a 

natural area or the treatment plant.” 

These interactive whiteboards allow teachers to plug a 

laptop into the white board screen. The laptop image is then 

projected onto the whiteboard and you can mark up the image just 

like you would on a normal white board with a special electronic 

pen. You can make notes, circle things—then you can take a screen 

shot of what you’ve done—and store it on your computer. 

Plus, the special electronic whiteboard pen can also be 

used as the mouse when your desktop screen is projected onto 

the board, allowing you to move stuff around that’s on your 

The document 
cameras and 
interactive 
whiteboards allow 
the entire class to 
view and assist in 
projects.

Left: Throughout 
Brightwater, the latest 
technology is never too 
far away. 

Below: John Williams, 
System Designer and 
Patrick Sargent, Magnolia 
Engineering Manager. 

desktop, or run a PowerPoint presentation by using the 

pen like a mouse,  dragging windows around right on  

the whiteboard.

Furthermore, the system came with a document 

camera. These cameras can be set up anywhere, and with 

the USB cord that connects them to the projector, you can 

share anything you have under it to the rest of the class. 

“When middle school students come in, they use 

these whiteboards and iPads to do videos and to collect 

data,” Susan explained. “Using still pictures as well as 

videos, the class can watch the presentations directly on 

the whiteboard.” 

The Community Center

The community center is one large room that can be 

broken up into three separate rooms. The main area is 

rather large, with a projector and large screen, as well 

as an audio system. Partitions can be used to break the 

room into three rooms, with one main and two adjoining 

smaller rooms. Each room is connected separately, with 

their own cart with audio control, Blu-ray player and 

projector. And with the overall automation system, they 

can switch up the rooms so when it’s one large room, the 

system comes together to power the entire space. 

“These rooms get plenty of use for internal retreats 

and meetings,” explains Susan. “We also host a lot of 

educational institutions—they’ll use the space for part of 

the day to do a retreat or a meeting, then part of the day 

we’ll take over and teach them about wastewater. So we’ve 

had incredible interest from educational institutions, 

principals, schools and superintendent groups. Plus we’ve 

had inquiries from businesses wanting to have meetings 

or retreats. We’ve even had wedding inquiries.”

For members of the Brightwater Center, it’s been 

a real treat to have gotten it just right.  As Susan stated, 

“People have heard about it, and they come and use the 

center and think, ‘Wow this is really amazing.’ People see 

the area they can rent out and they get really excited 

about that.” She went on to say, “When people come in 

they ask, ‘Do we need to bring a projector?’ I tell them, 

‘No.’ Then they see our big projector and system and all 

they can say is ‘Wow.’”

Michael was also very impressed with the job that 

Magnolia had done. “Magnolia did a great job building 

a few custom pieces here and there to complete the 

system, like ceiling plates to mount equipment on, and 

carts to provide storage and movement of equipment 

from area to area. The guys from Magnolia did a great 

job of fabricating those custom pieces. “ He went on to 

say, “There was a really good installation team out on the 

site doing the work, the guys providing oversight were 

really good at working with me and understanding what 

we needed and where and how best to fit it all in.”

Bringing it all together

In the end, what was once going to just be a place to treat 

and clean water, became a place where you could learn a 

thing or two about water treatment, sustainable building, 

and how to install one heck of an audio/video system.

“ people come and see us at the 
center and think, ‘Wow, this is 

 really amazing.’”
  Susan tallarico
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innovation and quality brings an elevated music and film experience.
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It’s the largest LED TV on the planet.

At 6' 8" wide, and 7' 6" measured diagonally, this TV 

makes big look small. It’s truly a giant in the TV world, 

while not compromising on all the things you expect from 

an LED TV. Not only do you get Sharp’s 1080p 3D full array  

LED panel, delivering one of the most natural, vibrant 

pictures available, but you also get built-in Wi-Fi and 

Sharp’s intuitive SmartCentral user interface so you 

can access today’s most popular apps or even browse 

the web. So if you’re looking for a giant picture with 

all the bells and whistles, and you have the room 

for it, look no further than this 90" beauty, 

proving the statement that bigger truly  

is better.
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Product SPOTLIGHT
Sharp 90" 3d LEd tV

 H I G H  P E R F O R M A N C E  F U R N I T U R E

OLA HOME THEATER CABINET
DESIGNED BY LOUIS A. LARA

 H I G H  P E R F O R M A N C E  F U R N I T U R E

YOU WANT HOME THEATER FURNITURE THAT PERFORMS AS GOOD AS IT LOOKS, 
AND THE CHOICE IS OBVIOUS. ONLY BDI COMBINES STUNNING BEAUTY AND 
THOUGHTFULLY ENGINEERED FEATURES LIKE IR REMOTE-FRIENDLY DOORS, HIDDEN 
WHEELS, EUROPEAN HARDWARE AND FLOW-THROUGH VENTILATION TO CREATE 
FURNITURE THAT PERFECTLY INTEGRATES TECHNOLOGY INTO YOUR HOME.

VIEW THE COMPLETE COLLECTION AT BDIUSA.COM.

SLEEK DESIGN AND INTELLIGENT 
FEATURES – IT’S THE CENTER 
OF ENTERTAINMENT.

YOU’LL NEVER 
WISH FOR MORE

IR-FRIENDLY
GLASS 

HIDDEN
WHEELS



M a g n o l i a  |  B r i n g i n g  i n s p i r a t i o n  t o  y o u r  s p a c e™

I s s u e  n u m b e r  t e n  |  W i n t e r  2 0 1 2

A TWO-ChAnnel RelATiOnship
Building more than just a great audio system  

keeping The nesT full
filling an empty nest with technology 
sOund design
Magnolia breaks through the walls of sonance

AirPlay. Elevated.

Handcrafted in America since 1949, McIntosh’s unwavering commitment to performance, 
innovation and quality brings an elevated music and film experience.

www.mcintoshmcaire.com

AirPlay and the AirPlay logo are trademarks of Apple Inc., registered in the U.S. and other countries.

Is
s

u
e

 n
u

m
b

e
r

 te
n

 | W
in

te
r

 2
0

1
2

M
a

g
n

o
lia

 |
 B

r
in

g
in

g
 in

s
p

ir
a

tio
n

 to
 y

o
u

r
 s

p
a

c
e

™


	Pages_FC_OBC
	Pages_6-11_Starbucks2-tw
	Pages_12-15_TeenLounge
	Pages_16-21_Sonance
	Pages_22-23_Venere
	Pages_24-27_TravellersTech
	Pages_28-31_LagunaBeach
	Pages_32-33_DualViewTV
	Pages_34-39_Dellaripa
	Pages_40-43_BDI
	Pages_44-47_Brightwater3



