
For over a decade, Kaleidescape’s movie servers have delivered the finest in home cinematic experience.
We’ve turned the chore of finding a movie to watch into a magical experience you can share with family and 
friends. We’ve made it part of the entertainment—exploring your movies onscreen, playing the trailers, checking 
out songs and favorite scenes. And when you are ready to relax and press Play, it’s like having your own 
personal projectionist select the optimal audio track, set video modes, and turn down the lights. 

While Kaleidescape focuses on convenience and simplicity, we never compromise on quality. Our newest movie 
server, Cinema One, lets you enjoy your movies at their best, whether purchased on disc or as a Blu-ray quality 
download from our Kaleidescape Store. 

For families who love movies and want a true cinematic experience at home, there’s absolutely nothing like it. 
Experience Cinema One for yourself at your Magnolia Design Center.

The Ultimate Way to Experience Your Movies

www.kaleidescape.com/magnolia

All of these movies and more are available
on the Kaleidescape Store.

© 2014 Kaleidescape, Inc.  Each cover art image is copyrighted by its respective owner.
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TECHNOLOGY FOR EVERY SEASON
TURNING MINNESOTA NICE INTO MINNESOTA AMAZING

DESIGN & TECHNOLOGY FOR A GOOD CAUSE
MAGNOLIA AND THE PHILHARMONIC HOUSE OF DESIGN

THE NEXT DIMENSION OF HOME THEATER SOUND
INTRODUCING DOLBY ATMOS®
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In 1954, coon skin hats were a national fad, TV dinners were introduced, everyone wished 

they “coulda been a contender” as On the Waterfront won Best Picture, I Love Lucy played 

on your TV, folks like Oprah, John Travolta, Jerry Seinfeld, Christie Brinkley and Ron Howard 

were born, and Magnolia opened its first store in the Magnolia district of Seattle. Yes, a lot 

has changed in the world and for Magnolia in those 60 years, yet thankfully, a few things 

have remained the same. 

A LEGEND 
60 YEARS IN THE MAKING

Service, a Magnolia constant

When you think about Magnolia, a few different things probably come to mind, but one thing 

you probably don’t think of is stationery. Yet 60 years ago, Magnolia opened its doors as a 

camera and stationery shop. Luckily for audio and video fans, founder Len Tweten’s passion 

wasn’t paper, it was Hi-Fi, and it didn’t take long for the shop to make the transition into a store 

that better resembles the ones we know today. 

While the products inside Magnolia stores certainly have changed, one thing that hasn’t is 

Magnolia’s unwavering commitment to customer service. In the early years, it was quite common 

to hear of Len going to a customer’s home after work to help install a tricky stereo system or 

for him to answer the phone in the warehouse long after business hours. Today, we hear these 

same stories of System Designers taking time out of their busy Sunday afternoons to make sure 

everything is working perfectly for a customer’s football party. It’s this commitment and this 

philosophy of customer service that was instilled in each employee 60 years ago, and clearly still 

exists today. In fact, this level of service has won Magnolia more than 22 customer service awards. 

As Bill Beverly, Vice President of Sales for Magnolia told us, “The fact that all the things that were 

precious to Magnolia 60 years ago are still being valued today is what makes Magnolia so great.”

Top three photos:  
The original Magnolia Stationery 
store, Len Tweten working in that 

store, and Len years later when 
Magnolia changed its focus to  

audio and video. 
Above: One of the newly  

re-designed Magnolia Design 
Center stores that are popping 

up throughout the country. 
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It’s this level of passion for the customer, the products and 

the services that has helped Magnolia succeed over the past 60 

years. And it’s keeping and attracting this level of employee that 

differentiates Magnolia from other retailers. In fact, Magnolia has 

employees that have been with the company for over 25 years, 

keeping the heritage and values of the brand alive. 

To maintain these incredibly high standards for every 

employee, Magnolia continues to focus on the brand’s original 

values. As Michael Crane, Merchant Director at Magnolia, noted,  

“I know the Twetens were focused on training and having employees 

who understood and could articulate the brands Magnolia carried. 

The same is true today. Our employees are passionate about the 

latest technology, are invested in training, and are committed to the 

customer. We want to ensure that we’re every customer’s trusted 

advisor, that we’re an expert for them, so we can always deliver on 

the promise to turn their home entertainment dreams into reality.”

First to market with cutting-edge technology

Known for having the latest and greatest products, Magnolia has 

always been first to market with everything from color TVs to the 

latest wireless audio technology. And in the last few years, the shift 

to home automation has become huge for Magnolia, offering things 

that would have sounded straight out of science fiction to Len and his 

team 60 years ago, but now is sold, installed and programmed every 

day at Magnolia. As Michael Crane told us, “If you look at what we do 

today, yes, we do a lot of audio and video, but in the last couple years 

we’ve added a number of different ways to do home automation 

in your home. We’ve added lighting and shade control, you can 

distribute audio and video to any room of your home, and we’ve got 

outdoor entertainment solutions that we’ve never had before. We’re 

able to do a lot more in people’s homes than just traditional audio 

and video.”

And because Magnolia is located inside hundreds of  

Best Buy® stores, the brand plays a huge role in introducing the latest 

technology to the Best Buy enterprise. As Michael told us, “If you 

go back over the last several years, 1080p debuted for Best Buy in 

Magnolia. 3D, 4K UHD and OLED TV were introduced in Magnolia. 

Networked and distributed audio got their start for Best Buy inside 

Magnolia. As new technology comes to market, we continue to have 

the opportunity to show people what is possible. I don’t know what’s 

going to happen next, but as with home automation, we’re the place 

that brings these new technologies to market first.” 

Go East my friend

Unlike the early American pioneers, Magnolia started on the West 

Coast in Seattle. Now the adventure continues as the brand heads 

East. From a few stores that dotted Washington and California, 

Magnolia has moved to places like Atlanta, the Chicago area and the 

Twin Cities. Magnolia has also expanded into Florida, Maryland and 

Pennsylvania just in the past year. Soon, Magnolia’s flagship Design 

Center stores will cover the U.S., allowing audio, video and home 

entertainment fans nationwide the opportunity to experience what’s 

made Magnolia so great over these past 60 years. 

“We’ve created these new stores within Best Buy to be more 

inviting,” Michael informed us. “Visually they are more accessible. 

We’ve opened up the space, while maintaining the integrity of  

our brand.” 

Bill Beverley added, “When people walk into the Design 

Center space they are very impressed that not only do we have 

the experiences that we do, but how amazing it is the way these 

experiences come to life with lighting control, shading control, 

and so much more. The family theater, for example, has been very 

successful, because one minute it’s a family room space, and with the 

push of a button the lights dim, the shades lower and the projector 

comes on as the screen lowers from the ceiling. The customer can do 

all of this from their smartphone: they don’t even have to move out 

of their seat.”

“For audio, we’ve been helping customers rediscover their 

passion for high-performance sound. I feel like Magnolia is the 

one space inside Best Buy where customers can come in and be 

reinvigorated by audio. We have a two-channel acoustically-treated 

audio room, and every time we do a good demo, I see customers 

reprioritizing the experience they want in their home. People go from 

wanting a big screen to now wanting the audio to go with it. And the 

fact that we can intrigue them like never before with a reference level 

experience, then let them settle in on what works best in their home 

and their budget, is amazing.”

Bill concluded by saying, “On a regular basis I’m told there’s 

nobody in the country that has this type of national scale model and 

showroom experience. There is no one else who can match it, and 

that’s coming from our vendors. The Design Centers are reflective 

of service, experience and assortment, all of the original values of 

the brand, and the talent we put into these stores will hopefully blow 

you away.” 

To 60, Cheers!

As Magnolia heads east, the brand is quickly showing everyone in 

the U.S. that, when it comes to their home entertainment dreams, 

anything is possible. And the company that might be new in some 

locations has 60 years of experience bringing, above all else, great 

service to every customer. Congratulations Magnolia on 60 years, 

and here’s to 60 more. 

“ WE’RE ABLE TO DO A LOT MORE IN PEOPLE’S HOMES 
THAN JUST TRADITIONAL AUDIO AND VIDEO.”
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As you drive out of Denver into the quaint ski villages that dot the Colorado Rockies, you pass a world of snowcapped 

peaks, rushing streams and countless miles of pristine wilderness. Perched along these mountain slopes are beautiful 

log cabins that are as befitting this countryside as the pines and aspen that stretch to the sky. For one family, this 

rugged, old west feeling is wrapped in nearly every inch of their ski lodge home, with whatever space left over 

showcasing some of the finest audio, video and home automation technology available today. And while technology 

and a rugged mountain lodge may seem like contradictory notions, somehow, with the help of Magnolia, these two 

worlds co-exist perfectly in a home that is all rustic cabin and yet somehow completely modern.

The perfect combination of technology and old world charm

As you walk up to this rocky mountain cabin, you’re greeted by a cowboy that was carved into the mammoth front 

door, and you quickly realize that this Rocky Mountain home is unique. As you stare into the cowboy’s eyes, you’re 

completely unaware that you’re being watched by multiple cameras that alert the homeowner of your presence. 

With a ring of the doorbell, numerous iPads, powered by the Savant home control app, begin to ring, giving the 

homeowners a visual of who’s at the door, while the intercom allows them to chat with you, inviting you inside. 
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Once inside, the cabin feel is ever present, with the 

giant boulder fireplace, wood planked floors and tree trunk 

pillars that hold up this massive structure. The mountain 

views that surround the home beckon you in as you get 

lost in all the Native American and old west memorabilia. 

But even with all this amazing décor, when it’s technology 

time, all the electronics are unmistakable as well. 

Go big or go home might be this homeowner’s 

philosophy, as everything in the gathering room almost 

seems super-sized. So if you’re going to add a TV and 

speakers to this space, they better be grand as well. And 

they are. Mounted into these incredible boulders is a 

giant 90" Sharp television. For sound you get a Bowers 

& Wilkins 5.1 surround sound system complete with 

CT8.2 front speakers, CT7.3 rear speakers and a DB1 

subwoofer. All the wiring is hidden as it runs through 

the boulders down to the main equipment room where 

four 77" tall racks house all the electronics of the home. 

There, you’ll find a McIntosh MC8207 amp and MX121 

preamp that power this massive system, a system that 

could definitely entertain half the mountainside if they 

chose to crank it up. 

With 30' windows facing down the mountain, 

light is prominent, creating a less-than-ideal viewing 

experience for this massive TV. So Magnolia installed 

automated blackout shades that run along tracks in 

the window frame so absolutely no light can get in, 

enhancing the viewing environment.

As you move down the wooden pillar stairs, you 

enter the theater/game room, complete with stadium 

The theater/game room 
features stadium seating,  
a drop-down projector 
and screen, as well as a bar 
complete with a Samsung TV 
and saddle-shaped chairs. 

seating for eight and an 80" Sharp TV perfect for nearly 

any screening experience. But for those times you want the 

true cinema environment, simply click “projector mode” on 

your smartphone or tablet, and a 110" Stewart Film Screen 

drops in front of the TV and the Auton projector lift lowers 

the projector from the ceiling. The theater now comes to 

life as the Sonance Cinema Series in-ceiling speakers driven  

by a Marantz amp and preamp deliver one incredible 

theatrical experience.

What’s even cooler is that Magnolia Engineer Lucas 

Cervi programmed the gas fireplace behind the projector’s 

screen to turn off whenever the projector was turned on to 

avoid any possibility of a fire – just one of the forward-thinking 

ideas that are showcased throughout this amazing home. 

When it’s time to hit the hay, you can retreat to four 

Details, details, details. 
One of the many details of 

this home is the track the 
blackout shades run along 

to ensure no light gets in 
during movie time. 
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main bedrooms, each with its own name and corresponding theme; from the Red, White and Blue 

room to the Western Room. Here, you’ll find Samsung TVs, automated window blinds, and a Savant 

remote that controls just that room. But what really brings these rooms to life is their sound systems−

from a 5.1 surround system in the master bedroom and Red, White and Blue room, to a 3.1 system in 

the Western Room, and a 2.1 system in the Green Room. So each guest has their own personal home 

theater for those times when they just want to get away to their own private paradise. 

Technology everywhere, even if you can’t see it

As you make your way through this home, you quickly learn that there’s nothing you can’t control using 

the Savant app. From the 24 zones of distributed audio to the 13 zones of video distribution to the  

22 thermostats, wherever you are, you have technology. 

For lighting, Lutron’s homework system runs every light switch to the main equipment room. 

This way, every light inside the house can be controlled using the Savant app; you can turn the entire 

home on and off with a single tap on your smartphone, or turn on a number of the different entertaining 

scenes. There’s also an “away mode” that turns on and off the lights randomly to simulate someone 

being home, plus you can control the entire system remotely. 

While Magnolia doesn’t offer security systems that call the police in the event of a break-in, they 

can tie into your security system’s alarm. So, in this home, if the alarm goes off, all the lights turn on to 

100%, and you cannot turn them off until you enter a special code. Plus all the shades open, and the 

lights outside the house blink, which is sure to send any intruder packing. 

Magnolia also installed 3 commercial grade access cameras that offer point tilt and zoom. They 

can zoom to the point where, if you want to see a car’s license plate number, you can. They also work 

as a great way for this homeowner to see the wildlife that’s roaming around the outside of the house – 

because it’s better to see them before they see you.

Because this is a mountain cabin, and a second home, the homeowner didn’t want to spend his 

time coming up to a snowed-in house. So there are three snowmelt systems; one for the front driveway, 

and one each for the upper and lower patios. The best part−the homeowner can activate them from 

his California home thousands of miles away. Before he hops on a plane to fly out, all he needs to do 

is turn on the snowmelt system and the HVAC system from his smartphone, and by the time the plane 

lands at the local airport, everything is warmed up and melted down. 

Another unique feature are the automated windows. The upper 

windows in the gathering room, master bedroom and kitchen are 

far too high to reach without an extension ladder, so to bring natural 

airflow to these rooms; they can be opened and closed automatically. 

Finally, the home was built and designed for the future with half 

a dozen areas in the house that have extra power and cables. So if the 

homeowner ever wants to make additions to the system, he can do so 

without altering the house. 
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Far left: In-wall mounted control panels 
are located throughout the house. So 
even though you can control the entire 
house with your smartphone or tablet, 
you don’t have to. 
Middle: One of the many iPads with 
the Savant App that puts this rather 
large home in the palm of your hand. 
Left: Both the driveway and the patios 
are equipped with snow melt systems, 
the grates ensure the melted snow 
flows away from the house.

Main Picture: The master suite 
features a 5.1 ceiling-mounted 
surround sound system, 
Samsung TV, as well as window 
blinds, a fireplace and windows 
that are all automated. 
Top left: Audio is ever present 
in this house, including in the 
master bathroom. 
Left: The in-wall sub that 
completes the master 
bedrooms 5.1 audio system. 
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Bringing the entertainment home

When you have this much audio and video gear in one home, you need to feed it with as 

much entertainment as possible, and Magnolia didn’t disappoint. For video, the rack has 

several Kaleidescape boxes; the Vault which holds 700+ Blu-rays, a one-use server that 

holds six terabytes of storage, and two mini players that allow for two extra zones of video 

feeds throughout the house. So you can be in three different rooms and access the family’s 

collection of movies. 

There are also eight satellite boxes, with one specifically dedicated to the  homeowner 

and another just for his wife. Each of the guest bedrooms also has its own dedicated satellite 

box to ensure each guest can watch what they want to watch.  There’s also a DirecTV satellite 

box exclusively for music, allowing them to listen to up to as many as 25 different channels 

throughout the home. 

A home in the Rockies, a Magnolia team in California and Washington

It’s no secret there isn’t a Magnolia Design Center in the heart of the Colorado Rockies, 

so Magnolia had to do much of their work remotely, working very closely with the builder, 

the client and all the Magnolia teams involved to ensure this project went through without  

a hitch. 

The first step was coming out to the house while it was still a shell and meeting with 

Dan Potts of Potts Construction and his superintendant Andy Rectenwald to assess what was 

needed in this massive project. To avoid any missteps, Magnolia employees were onsite 

to take pictures and were on the phone with the engineering team to show them possible 

issues. They planned ahead so before any issues became, well, an issue, they already had a 

solve for them. 

Weekly meetings followed with the multiple Magnolia team members attending. With 

the Magnolia portion of the project lasting over 3 years, a host of Magnolia employees took 

part in the project, and keeping everyone informed and up to date was key. 

To ensure that any adjustments needed could be made even when there wasn’t a 

Magnolia representative onsite, the entire house was set up to be controlled remotely. 

Using the homeowner’s IP address, Magnolia can adjust the window blinds, work on the 

programming, adjust the sound system and so much more from thousands of miles away. 

The Savant system was also given what’s called a redundant host. This means there 

are two brains inside the system. If one goes down, the second one takes over, and it sends a 

notification to the client and Magnolia that one of those brains has gone down and it needs 

to be replaced, so there’s never a break in service if something should go wrong with the 

control system. 

A great place for hot cocoa

There’s no escaping that this house is a masterful feat of both construction and home 

entertainment. But with all that was put into this home, behind walls and right in front of your 

eyes, one thing remained – it had to be amazing. But it had to be functional and not confusing 

as well. So perhaps the best compliment you can have in a home with this much technology 

is that you can just sit down and enjoy it. Because after a long day of skiing, relaxing and 

having a hot cup of cocoa and enjoying a movie or some music is awfully nice – and with this 

system, one push of a button and all the technology transports you to another world. 

A shout out from Magnolia Specialty 
Sales Manager Aaron Owens:
“Nothing could have happened in this 
house without the great cooperation 
Magnolia had among all of our teams, 
whether it was the partnership with our 
engineering teams, especially Lucas 
Cervi, to the collaboration from our 
vendor partners including Sonance, 
Bowers & Wilkins, Lutron, Savant and 
many more. Plus the cooperation with 
Larry Tait who built the racks, Project 
Managers Rick Cole, and Installers 
Mark Vegors, Kelvin Choy and Gracian 
Cline in the prewire stage, and Chris 
Shauan, who spent three weeks of his 
life camped out here. Anthony Couch 
and Matt Yow also spent a month and 
a half onsite during final installation 
and Carl Schneider, our networking guy 
who remotely programmed the system 
from his office in Minneapolis and still 
does tweaks at the clients’ request. Plus, 
Chris Swanson and Derrick Davis who 
oversaw the Services team. And I’d be 
remiss if I didn’t mention Mike Sonntag 
who led the relationship with the client.  
Without all of these people, this project 
could have never worked.” 
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PRODUCT SPOTLIGHT
SVS SB13-ULTRA SUBWOOFER

Compact form, massive impact

Intensely accurate, the SB13-Ultra subwoofer delivers everything from clean, tight bass 

guitar riffs that shake the dance floor to earth-rattling explosions you feel deep in your chest. 

Designed to be inconspicuous in its 17.4" frame, you might easily overlook this sub, but  

there’s no overlooking its 1000 watts of power and astonishing range. Expertly engineered, 

this sealed unit integrates flawlessly with your full-range speaker system, giving your music  

and movies greater dimension and detail than ever before. The SB13-Ultra; delivering 

audiophile-quality bass at a price even the casual listener can appreciate.  
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DOLBY 
ATMOS 
 THE NEXT DIMENSION OF
 HOME THEATER SOUND

Imagine, if you will, strolling down a country road when 

you suddenly hear the roar of a 747. Wanting to see 

where it’s coming from, you begin looking around only 

to realized you can only hear on a single level to your 

right, left, and in front and behind you. Because of this, 

you surmise that this giant airplane must be at the same 

level you are, barreling down upon you, until you happen 

to look up and see it flying safely overhead. This is the 

experience of a typical home theater sound system. The 

sound is “around” you, but that “around” does not include 

above you. Audio in a traditional home theater cannot 

pinpoint a specific area in a spherical way, until now. 

Dolby, the brand that revolutionized surround sound, is 

changing the home theater sound game once again with 

Dolby Atmos. This all-new technology brings sound to 

every facet of your room, including over you, so your room 

fills with realistic, multidimensional sound that places you 

directly in the center of the entertainment experience. 
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What is Dolby Atmos?

Simply stated, Dolby Atmos is a new technology that floods your home theater with 

multidimensional audio. Using an Atmos-enabled receiver and speakers, the experience of 

sound coming from every part of the room is created, including sound coming from above 

you. The amazing thing is, this system has the intelligence to determine which speakers 

to use to precisely recreate every nuance, from rain cascading down or airplanes flying 

overhead, to the room-filling sound of an explosion, or the exact location of a whisper.

Dolby Atmos is also changing how we talk about our surround sound systems with a 

new home theater algorithm. Once referred to as a 5.1 or 7.1 system, Dolby Atmos systems 

add another point to that equation to create 5.1.2 or 7.1.4 systems. The extra .2 or .4 is 

Atmos, the addition of speakers in the ceiling, or upward-firing Atmos speakers that create 

this “above you” sound. With this technology already in upscale cinemas, Dolby Atmos has 

created a system that delivers the audio experience just as the filmmaker intended, giving 

you the ultimate movie  experience at home.

So much more than a channel-based system

Dolby Atmos is the first home theater system that is based not on channels, but on audio 

objects. An audio object is any sound heard in a movie scene—a screaming monster, a 

spacecraft taking off, an explosion. Filmmakers using Dolby Atmos can decide exactly 

where these sounds should originate and precisely where they move as the scene develops.

Thinking about sound in this way eliminates many of the limitations of channel-

based audio. In a channel-based system, filmmakers have to think about the speaker setup: 

which speaker should this or that sound come from? But with Dolby Atmos, filmmakers just 

have to think about the story: where is that screaming monster going to run? The Dolby 

Atmos system has the intelligence to determine which speakers to use to precisely recreate 

the monster’s movement.

Dolby Atmos is also far more flexible and adaptable than channel-based home 

theaters. In a channel-based system, the number of speakers is fixed—a 7.1 system always 

consists of seven speakers and one subwoofer. But with Dolby Atmos, you have the 

flexibility to get the full experience with seven speakers, or get an even richer experience by 

adding speakers. With each additional speaker, your Dolby Atmos receiver automatically 

determines how to include them to create this fantastic, immersive audio experience.

Bring Dolby Atmos home

To enjoy Dolby Atmos, all you need is a Dolby Atmos-enabled receiver, additional speakers 

and a Blu-ray player that can play your Dolby Atmos movies (most Blu-ray players sold in 

the last 2 years have this capability). For receivers, there are many to choose from, from 

the brands you know and trust, like Pioneer Elite and Yamaha. These receivers have the 

capability to drive precise sound to as many as 34 main speaker locations; 24 potential 

positions on the floor with 10 potential overhead positions, for the ultimate home theater 

sound stage.

For speakers, you have several unique 

options. First, and the most ideal, is to install 

overhead speakers in your theater. Dolby suggests 

having a 7.1.4 system for the most enveloping Atmos 

experience; that’s two fronts, two sides, two rears and 

a center, with a sub, and four speakers in your ceiling. This 

allows your room to be fully “surrounded” by sound, with the 

in-ceiling speakers creating the added element of “above you” 

sound that puts you in the scene like only Dolby Atmos can. 

Realizing that not everyone has the ability, or desire, 

to install in-ceiling speakers, and that many people aren’t 

willing to give up their current speakers, Dolby, along 

with the help of a number of speaker brands like Definitive 

Technology and Pioneer Elite, created Atmos-enabled 

speakers and speaker attachments. These speakers include 

both the traditional forward-firing speakers while adding upward-

firing speakers, all in one cabinet. The Atmos attachment speakers 

simply consist of the upward-firing portion and can be attached to 

your current speakers or placed on a shelf nearby. This upward-facing 

speaker creates the sound above you by using reflections from your ceiling 

and some crazy scientific acoustics technology that you’d need a PhD in sound 

to understand. 

Experiencing the future of home theater sound

While going to a Dolby Atmos theater may seem like the only way to experience this 

incredible sound, we have a better idea. Head into your nearest Magnolia 

and step inside one of our listening rooms. Here, you’ll not only experience 

Dolby Atmos in all its glory, but you’ll also be able to try out different Atmos 

speakers and receivers to find out which system is best for you. 

There are two main ways you can 
configure your Dolby Atmos audio 
experience. The first is by installing 

in-ceiling speakers that provide this 
“above you” sound (shown above). 
The second, (pictured below) uses 
Dolby Atmos enabled speakers or 
speaker attachments to create this 

“above you” sound by having a top-
firing speaker that reflects the sound 

off your ceiling.   

The Definitive Technology 
A60s are Dolby Atmos 

speaker modules that can 
be placed atop Def Tech’s 

BP-8060ST floorstanding 
speakers, making them 

upward-firing and giving 
them the “above you” 

sound of Dolby Atmos. 

Pioneer Elite provides a complete 
Dolby Atmos 5.1.4 system with a 
Dobly Atmos-enabled receiver, front 
and rear speakers with upward-firing 
sound, plus a center channel speaker 
and sub. It’s everything you need to 
bring Dolby Atmos home.  



AUDIOQUEST  
DRAGONFLY DAC 
Computer geek meets audiophile with this flash-
drive-sized Digital-Audio Converter that delivers 
superior sound from any computer by bypassing 
the computer’s sound card. Simply connect it to the 
USB jack on a Mac® or Windows® PC, then plug your 
favorite headphones or computer speakers into the 
DragonFly for a true high-fidelity music experience.
(DRAGONFLY1.2) 
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GREAT GIFTS, NO STRINGS ATTACHED

BANG & OLUFSEN  

PLAY FORM 2 HEADPHONES 

The perfect gift fo
r the style-concious audio fan, 

these headphones not only come in 5 unique colors, 

but they also feature dynamic drive units that offer 

true, well-defined sound, allowing you to shut out 

the world and submerge yourself in pure, listening 

pleasure. (FORM2)

1.  POLK OMNI  
PLAY-FI WIRELESS 
SPEAKERS 
 With these Play-Fi network 
wireless  speakers, start 
with one, then add 
throughout your house for 
whole home audio. It’s the 
gift that keeps on giving. 
(Omni S2 & S2R)

2.  DEF TECH W 
PLAY-FI WIRELESS 
SPEAKERS 
Audiophile-grade 
network wireless speakers 
in ultra-compact designs 
perfect for those who 
won’t compromise on 
performance, even in 
small spaces. (W7) 
  

3.  KORUS  
V400 WIRELESS 
SPEAKER 
 The gift of heavyweight 
sound in a compact size 
that’s perfect for kitchens, 
dens or bedrooms. And 
with SKAA® technology, 
get incredible clarity over 
great distances. (V400)

 

4.  BOWERS & WILKINS  
A5 WIRELESS 
SPEAKER 
 The A5 uses AirPlay wireless 
streaming technology for 
incredible sound. It features 
two 1" Nautilus™ tube 
aluminum tweeters and  
two 4" mid and low range 
drivers. (A5)

HEOS BY DENON  
NETWORKED WIRELESS SPEAKERS 
Bring amazing sound to every room of your house 
with HEOS. Simply plug them in, connect to Wi-Fi, 
and play: it’s that easy. Available in three sizes, the 
units play together with a balance and depth that 
turns any space into an awesome soundstage. Plus, 
party and family modes allow you to play one song 
everywhere or different songs on each speaker.

f i n d  u s  o n l i n e  @  m a g n o l i a a v . c o m  &  b e s t b u y . c o m / m a g n o l i a   19

1 

2 4 3  



20 |  B r i n g i n g  i n s p i r a t i o n  t o  y o u r  s p a c e  f o r  6 0  y e a r s ™ f i n d  u s  o n l i n e  @  m a g n o l i a a v . c o m  &  b e s t b u y . c o m / m a g n o l i a   21

4X THE CLARITY = 4X THE GIFT

SAMSUNG 78" CLASS 4K ULTRA HD CURVED TV  
 For those who don’t compromise and always want the latest and greatest, 
here it is. This 4K Ultra HD curved screen not only delivers an exceptional 
picture, but it creates a panoramic effect, helping the picture feel bigger.  
So if they want the ultimate immersive TV experience, you’ve found it in a  
TV that’s anything but your average, everyday gift. (UN78HU9000) 

SHARP 
70" CLASS 4K ULTRA HD TV  
 (LC-70UD27U) 

SONY 
65" CLASS 4K ULTRA HD TV  
 (XBR65X900B) 

PANASONIC 
65" CLASS 4K ULTRA HD TV  
 (TC65AX800U) 

OPPO  
103 BLU-RAY DISC™ PLAYER  
Great video + great audio = a great gift. Beyond 
its 4K upscaling capabilities, this Blu-ray player 
has been optimized for enhanced analog audio 
performance. (BD103)

MARTIN LOGAN  
MOTION 60XTs 

XT stands for extreme, and for good 
reason. These speakers play louder, 
lower and with unflinching accuracy. 
(MO60XTGDC) 

PIONEER ELITE 
VSX44 RECEIVER  
This 7.2-channel AV receiver delivers 140 watts per 
channel and is HDMI 2.0 compatible with Ultra HD 
pass-through. It’s also Roku® and Spotify® ready. 
(VSX44) 

BELL’O  
PR45 WOOD HOME ENTERTAINMENT CABINET 
The perfect gift for those who like a place for everything and everything in its place. This 
cabinet has room for 9 components or 6 components and a center channel speaker. (PR45) 

PIONEER ELITE  
DOLBY ATMOS  
AUDIO SYSTEM 
With Dolby Atmos, bring the 
sounds of the finest cinemas home. 
Experience sound that comes alive 
from every direction, including 
overhead, filling your home theater 
with astonishing clarity, power, detail 
and depth. It’s the ultimate audio 
experience that no one in the family 
will want to miss.

THE BEST HOME THEATERS 
BRING EVERYONE TOGETHER 

CHOOSE THE 4K TV THAT’S BEST FOR THEM… AND YOU.  FOR MORE TV OPTIONS, VISIT MAGNOLIAAV.COM. 
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Since the evolution of the flat-panel TV and architectural speakers, the 

combination of interior design and home entertainment design has gone 

through a major evolution. Once an afterthought, home entertainment 

products have become as important in the design process as paint colors 

and curtain swatches. The issue, however, is that for some, there’s still this 

unsettling gap between the design world and the world of entertainment. 

So when the Philharmonic House of Design decided to bring audio and 

video into their space, a few designers asked Magnolia to work with them 

to create a showcase where design and home entertainment worked 

together as one. The result: one really amazing home that raised a lot of 

eyebrows in the design world and a lot of money for a really good cause.

The cause

Every year, the Philharmonic Society gathers top designers throughout 

Orange County to outfit one spectacular home. To show off the home 

and to raise money, they have an open house where all the proceeds 

go to youth music programs in the area. This year, the house featured  

19 designers bringing their unique sensibilities to each room of the home, 

with Magnolia outfitting a select number of the rooms with amazing 

technology. The month-long event raised hundreds of thousands of 

dollars for Orange County youth music programs while giving over 

16,000 visitors the rare opportunity to experience technology and 

design coming together as one. 

The effect

When interior designer Anne Michaelsen was asked to design the theater 

in the Philharmonic House, the need to combine technology and design 

was a must, which made her relationship with Magnolia System Designer 

Erin Mines a fantastic bonus (see page 44 for another home they worked 

on together). It also afforded Anne and Magnolia the opportunity to 

show a theater in a unique way. As Anne told us, “I wanted the room to 

look more like a family room or living room than a typical home theater. 

I wanted to show that anybody can have a theater in their house, even if 

they don’t have a designated room for one.” 

COMBINING DESIGN & ENTERTAINMENT FOR  

A GOOD CAUSE… AND EFFECT
MAGNOLIA & THE PHILHARMONIC HOUSE OF DESIGN

Main picture: The patio  
of the Philharmonic House 
of Design overlooking the 
Pacific Ocean.
Right: The home theater, 
complete with a 133" 
Stewart Screen, Sony 4K 
projector and Sonance 
Cinema Series architectural 
speakers.
Far Right: Interior Designer 
Anne Michaelsen and 
Magnolia System Designer 
Erin Mines. 
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To achieve this, Anne avoided the typical home theater seating; rather, she put in a custom 

upholstered couch and some really fun and unique chairs. To create the theater feeling, a giant 133" 

Stewart Screen was installed, with a Sony 4K projector delivering a state-of-the-art Ultra HD picture. The 

screen’s surface and the high-quality projector combined to illustrate how you can still get a great image 

even when the room isn’t totally dark. And with the open feel of the room, this was a must. To complete 

the theater, Sonance in-wall architectural speakers were installed to give the room cinema quality sound, 

without bulky speakers cluttering up the design. 

From the theater, you walk directly into the adjacent lounge/bar. Anne worked with the designer 

of this room, Joyce Elizabeth Byrd, to allow these two rooms to work together, while still having their 

own personalities. Joyce worked with Magnolia to install a Sony 4K TV next to the poker table and bar 

in the room. This allows for casual TV watching during game nights, while others can get the full theater 

experience next door if they choose. 

In the hall leading to these rooms, Magnolia installed a magnificent home theater rack complete 

with blue backlighting to show it off, and McIntosh components to catch the eye of those who really 

nerd out over this gear. All the wiring in the rack was brought together for simple in/out transfer of the 

components. This allows the next homeowner the ability to simply plug in their receiver, DVD player, 

amp, etc., and boom, they’re ready to go. 

Upstairs, Erin brought in another Sony 4K TV to the great room and added one in the master 

bedroom. As the great room’s designer Megan Crane told us, “I felt like Erin worked really well with 

me on my design. She took the elements of the room and worked to get the right size TV so it wouldn’t 

detract from the room’s features.”  

Finally, to bring the entire project together, Erin installed whole home audio to the property, 

allowing sound to flow throughout the house in a simple yet controlled manner. As a result of all this care 

and attention, the house is now a home, complete with all the home entertainment technology a family 

could want. Nothing was left as an afterthought, and with the home entertainment gear complimenting 

the interior design, both were left to enhance the other in a way that a designer showcase should. 

Creating the right team

The more Magnolia works with interior designers like Anne Michaelsen, the more each finds the value 

in the other. As Erin told us, “When it comes to working with Anne, it’s nice because we’re on the same 

team, working together to get it right. Anne designs rooms much better than I do, obviously, but when 

it comes to technology questions, she can turn to me and we work together on those aspects of the 

rooms. We act as Anne’s A/V team, which is nice, for her and for us.”

Anne couldn’t agree more, “While I try to keep up with what’s new in the A/V world, I can’t – and 

that makes working with Magnolia great. But more importantly, Magnolia is the first A/V company that 

understood what I was trying to achieve with the design of the house, and then worked the technology 

into that, as opposed to trying to take over and make technology be everything in the room.” 

It takes a village

To bring a complete home entertainment system to life takes a full team of Magnolia employees, from 

System Designers to Project Managers to Engineers and of course Installers. So when a project is also 

using Interior Designers, Architects and contractors, creating a proper team that can handle all of these 

aspects of the home is not only better for the client, but also leads to a much better final product. And 

as designers like Anne Michaelsen, Joyce Byrd, Megan Crane and Beth Whitlinger are quickly finding 

out, having Magnolia as part of that team creates the perfect combination of design and technology that 

helps separate their projects from others.

Above: The incredible 
rack that powers not only 
the theater but the audio 
throughout the house. 
The blue backlighting is 
complimented by McIntosh 
components that include an 
MX151 processor, MC207 
amplfier and MVP891 Blu-
ray player. All the wiring is 
consolidated behind the rack 
for easy in/out transfer of 
components.   

Designers who worked 
with Magnolia:

Theater: Previous page
Anne Michaelsen Design
AnneMichaelsenDesign.com
949.642.3062

Great Room: Above
Megan Crane Designs, Inc.
MeganCraneDesigns.com
949.216.9327

Bar/Lounge: Right
J.Elizabeth Interiors
JElizabethInteriors.com
714.485.2671

Master Bedroom: Left
Beth Whitlinger Interior Design
bwid.com
949.916.4551
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As Magnolia celebrates its 60th anniversary, it’s only fitting that they share this special occasion 

with McIntosh, the audio brand that’s been with them nearly every step of the way. As Magnolia 

moved from its original venture as a camera and stationery store into the world of audio, it was 

McIntosh that lent credibility to the Magnolia brand as a true player in the audio category. Now, 

over 55 years later, Magnolia is the longest active McIntosh dealer west of the Mississippi. And 

as both brands point toward the future, it’s this relationship that continues to grow and evolve. 

A familiar relationship

Relationships are hard; anyone who has ever been in one will certainly tell you that. But it’s 

this special connection that has allowed Magnolia and McIntosh to learn and foster together. 

“Relationships are the most important thing to us,” expressed Marc Lamb, Director of Sales for the 

Fine Sounds Group (the parent company of McIntosh, Sonus faber, Wadia and Sumiko). “From 

the beginning, McIntosh has always driven the business from the retail perspective. Working 

with a company like Magnolia for as long as we have, they have a very good understanding of 

who we are, and in turn we understand who Magnolia is. It’s a tremendous relationship that has 

lasted decades, and in this day and age of vendors coming and going, to see two companies 

doing business together for this long is an amazing tribute to the heritage of both brands.” 

A SOUND RELATIONSHIP THAT’S STOOD THE TEST OF TIME

Taking some  

new steps together

McIntosh has typically built very component-

based systems with big amps and pre amps, but recently, 

they have added several new products. As Marc Lamb explained, 

“McIntosh is getting more into the lifestyle side of the business with their new 

headphones, the McAire and the media bridge, giving consumers more lifestyle choices. 

So now consumers have the ability to integrate McIntosh into more phases of their life. 

Instead of just a two-channel or home theater system, they can have something in their 

kitchen, something in their master bedroom or they can get headphones if they want a 

private listening experience.”

AND MAGNOLIA

From top to bottom:
Mauro Grange, CEO 
Fine Sounds Group;
Charlie Randall, 
President and COO and 
Marc Lamb, Director of 
Sales, National Accounts.

The MC301 monoblock amplifier delivers 300 watts of power into 
a single channel at 2, 4 or 8 ohms. While it is physically smaller than 
other McIntosh amplifiers thanks to its space saving 6" tall chassis, 
it’s still full of all the technology McIntosh is known for. 

The MHP1000 headphones have the same 
superior sound characteristics as McIntosh 
speakers, for a fully immersive personal 
listening experience. Pair them with the 
MHA100 headphone amplifier for the 
optimal McIntosh sound.

The MXA70 is a great 
integrated audio system 
for your office, bedroom 
or vacation home. It 
features a 50-watt stereo 
amplifier, a pair of 
specially designed 2-way 
desktop speakers and six 
inputs for the flexibility to 
connect a variety of music 
sources.

“Since the late 1950s, McIntosh has 
been a proud partner of Magnolia. 
Congratulations on 60 years,  
cheers to many more.”
Charlie Randall, President and COO,
Fine Sounds Group



PRODUCT SPOTLIGHT
SONUS FABER LILIUM 
FLOORSTANDING SPEAKERS

Design, innovation and technology 

A descendant of the Sonus faber Aida, Lilium combines Italian design and engineering to bring together the intense 

contrasts that exist between the large volume required to reproduce the very low frequencies, with the structure 

needed to reproduce the main portion of the audible spectrum. Housed in Sonus faber’s innovative lyre-shaped 

cabinet in beautiful walnut and leather, Lilium has a unique “infra woofer” which delivers the lowest of frequencies 

through its top-firing 10" woofer. Three additional lightweight woofers have been designed to blend perfectly 

with the special midrange while, at the same time, having absolute definition in their range. It’s a combination of 

masterful engineering and design excellence that must be experienced to be fully appreciated. 
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McIntosh is also offering some amplifiers to help audiophiles 

who are on a bit of a budget get into the brand. As Marc told us, “The 

MC301 and the MC152 amplifiers give us the ability to get customers into 

McIntosh earlier in life. This is an opportunity to get people into the brand 

at a much younger age and at a much more cost-effective standpoint, and 

still experience all the great qualities of a McIntosh system.” 

Further down the road, McIntosh will be offering new home 

theater pre-processors that will implement technology around Dolby 

Atmos, as well as the capability to support 4K video.  They’re also 

working on some solutions for Play-Fi. “We’re pretty excited about the 

direction Play-Fi is going and we’re definitely following that growth 

and implementing products to do the same,” Marc told us. This is great 

news for anyone looking for McIntosh quality in any of these formats. 

A great combination of past, present and future

As Magnolia and McIntosh continue to provide customers with the 

products and solutions they are demanding today, they also hold a 

bond that goes back over 55 years, reflecting the values of the past. 

So to both Magnolia and McIntosh we say congratulations, because as 

anyone who has been together for over 55 years will tell you, it’s a labor 

of love, but what you get out of it in the end, is truly amazing. 

The MB100 Media Bridge connects you 
to all your favorite web-based and hard-
drive-stored digital music and allows it 
all, including uncompressed, lossless 
24-bit/192kHz files to be enjoyed in 
legendary McIntosh sound. (iPad and 
holder sold separately.)

“From all of us at the Fine Sounds Group to 
all of Magnolia, Congratulazioni (congratulations) 

on 60 years of selling only the best; here is to 60 more.”
Mauro Grange, CEO Fine Sounds Group
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The great Minnesota North, the perfect place to get away and enjoy the great  

outdoors, in the summer at least. Because 2/3 of the year it’s so bitter cold, even the 

hardiest outdoor fan looks for excuses to hang out inside. This fact wasn’t lost on 

Dan and Ann Chisholm, who wanted their family to enjoy as much time outside 

as they could at their lakeside home during this limited summer timeframe, 

but also have a nice little getaway inside during those times when it’s  

30 below. So they turned to Magnolia for lush sights, sweet 

sounds and a family retreat that’s literally all around them. 
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Making the great outdoors even greater

For the Chisholms, bringing entertainment to their whole 

home, including outside, was important; from hosting 

guests, to listening to music, to watching sports. But what 

started out as a rather simple request to bring some 

speakers outside, quickly became more as they began to 

see, or better yet hear, what Magnolia was proposing for 

this grand outdoor space. 

Wanting audio that filled the outdoors, System 

Designer Sarah Garnhardt and Project Manager Nate 

Speakman proposed using Sonance SLS speakers – 

these are multiple speakers that look like up-lighting and 

create an immersive sound experience for your outdoor 

spaces. Instead of mounting speakers to the deck or 

patio and pushing the sound out, these speakers envelop 

you in sound, while also giving you incredible bass from 

a port you bury in the ground, for an all-enveloping 

audio experience. As the family began to hear what 

these speakers could do, Dan decided he wanted more, 

in more places, and he wanted it louder. So Magnolia 

went from one, to two, to four separate audio zones,  

with four separate groupings of SLS speakers; three with 

4" speakers and a 10" sub, and the largest system down 

by the lake with a group of 8" speakers and a 15" sub. 

So now not only can Dan rock out, but every fish in the 

lake can, too.

For lighting, the scope changed a bit, too. In fact, 

it wasn’t even part of the original proposal, but like that 

great outdoor sound, once the Chisholms saw what it 

could bring to their space, they not only wanted it, but 

a lot of it. As Sarah told us, “The entire front of the house 

can be lit up; all the pillars, the stairs, even random trees.” 

To ensure that the entire yard could be illuminated once 

the sun goes down, Magnolia worked with the lighting 

company to be sure the lights would dim properly. “We 

worked with our Lutron rep from the Twin Cities,” Nate 

told us. “We got the lighting on site and made sure 

everything was going to work perfectly. Then we put all 

the lights on timers and set certain scenes for different 

areas, for an overall effect that is pretty breathtaking.”

“ ... WE PUT ALL THE LIGHTS ON TIMERS AND SET 
CERTAIN SCENES FOR DIFFERENT AREAS, FOR AN 
OVERALL EFFECT THAT IS PRETTY BREATHTAKING.”

From the lighthouse-shaped 
playhouse, to the firepit, 
to being down by the lake, 
there’s lots to do at this lake-
side home, and the audio and 
lighting bring it all to life both 
day and night. 



34 |  B r i n g i n g  i n s p i r a t i o n  t o  y o u r  s p a c e  f o r  6 0  y e a r s ™ f i n d  u s  o n l i n e  @  m a g n o l i a a v . c o m  &  b e s t b u y . c o m / m a g n o l i a   35

Moving the party inside

The Chisholms are a very fun loving family, with the emphasis on family. 

The warm atmosphere can be felt throughout the entire house, as 

large gathering spaces were created to bring this family of six closer 

together. This is best represented in the family’s theater, where vibrant 

colors, arcade video game machines and candy-themed throw pillows 

tell you this room is anything but boring.

To create a room that could be equal parts theater and play area, 

Magnolia completely integrated the home theater speakers into the 

space. As Nate told us, “What they really wanted was something designed 

into the theater. They wanted it to look seamless, without speakers on the 

floor, so the kids can play in the space without the worry of damaging any 

of the electronics.” So Magnolia installed a Screen Innovations projector 

Sarah Garnhardt: 
Magnolia System Designer

In a world that was once dominated by men, 

Magnolia has found that having women in 

the role of System Design brings a unique 

perspective to audio, video and especially 

home automation. As Sarah Garnhardt, one of 

Magnolia’s top providers of home automation 

tells us, that unique point of view is great for 

customers. 

“Home automation is a great way to get 

everyone involved in the home entertainment 

conversation, especially women. Oftentimes it’s 

the husband’s dream to bring in this incredible 

audio and video gear, but when I talk about 

control, and how they can control their lights 

and shades, their wives start to get excited 

about it, too. It’s fun to see their reaction 

when they learn they can turn off the entire 

house while lying in bed, or they can use their 

smartphone to secure the house even when 

they’re not home, or they can see their kids get 

home from school with the camera we installed 

above the door. It just relates to the female side 

a bit more, and because I am a female, I think  

I see that perspective. 

“With an in-home consultation, I feel I 

can really get the whole family excited about 

home control. Whether it’s Control4, Savant or 

a simple universal remote; if I’m in their home, 

I can say, ‘we can control these lights, or we 

can control that speaker.’ And because it’s their 

equipment in their own space, they can really 

understand just what it’s going to do for them, 

and that gets me excited about the possibilities, 

but more importantly them excited about what 

we can do.”   

screen that drops from the ceiling, then rolls back when not in use.  

A full Bowers & Wilkins 7.1 surround system is hidden in the walls with 

the front speakers and sub installed around the projector screen, while 

the surround speakers are mounted in the ceiling. To further create the 

movie theater feel, a simple push of a button on the Savant app dims 

the lights, closes the drapes and lowers the screen as the movie of their 

choice begins to play from the JVC projector. 

“We didn’t want cable boxes everywhere, and wires coming from 

a Blu-ray player. It was one of those things where we wanted a system 

that could be concealed easily, but that would also be easy to use,” 

Ann told us. So all the components are hidden in a massive rack in their 

utility room. There, you’ll find not only all the gear that powers the entire 

house, but also a Kaleidescape system for all of the family’s movies.

All the electronics in the theater and throughout the house were designed 

to be out of the way until you want them. As Sarah put it, “There’s a lot behind the 

scenes in this house; that’s what they wanted. To make everything easy for them, we 

made things a little more difficult for ourselves. But we made it work, and everything 

looks good, is seamless and clean. Everywhere you walk there’s a lot happening, 

but you don’t see much of it.”

If the theater is for the family and kids, then the Boat Bar is for the parents. 

On one side of the room you have the replica of a wooden boat. It makes the 

perfect bar in this setting where the lake outside is all around you. Over the bar 

is a Samsung TV for guests at the bar, while across the room is a Sharp 80" TV, so 

when the game is on, you can see it wherever you are sitting. For audio, Magnolia 

installed Sonance speakers because of their range of sizes – as the space was a bit 

limited, this allowed them to give this room the fullest sound possible. 

Inside the house, 
every aspect of 

the home can be 
controlled on the 

family’s iPad or 
smartphone via the 

Savant app. From the 
home theater, to the 
lighting, to every TV 

and audio system.

“... WE WANTED A SYSTEM THAT 
COULD BE CONCEALED EASILY, BUT 

WOULD ALSO BE EASY TO USE.”

THE BENEFITS  
OF HOME 
AUTOMATION
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Audio, control and a whole lot more

There are very few places you can go inside this home 

where audio isn’t readily present. In total, there are  

24 zones of audio with 20 unique audio sources – so you 

can have 20 different tunes playing in 20 different areas. 

Plus, Magnolia included 64 inputs and outputs in case 

they want to expand. 

But finding places to expand might be difficult. 

The master bath alone has two zones of audio while the 

bathroom outside the Boat Bar one-ups that with three 

zones of audio. And as you move throughout the house, 

speakers have been strategically placed allowing you to 

enjoy music when and where you want it. 

For content, Magnolia integrated a 5-source 

media player where the family is able to have 5 streams of 

Pandora, XM radio, iTunes and a host of other streaming 

services. And with all of these speakers and apps, control 

is made simple with the Savant app, so you can choose 

what plays where and how loud. 

But perhaps what Dan likes most is how simple it is 

to use, for them at least. As he told us, “One of the coolest 

parts of this system is, if my mom is here and is struggling 

with the TV in the guest room, she’ll text us what she wants 

to watch, and we can turn it on for her from any room in 

the house from our phones. It’s a feature we didn’t know 

would come in handy, but it’s really nice.” 

A long distance relationship

When you live in the north woods, finding an A/V 

integrator nearby can be nearly impossible, especially 

one that can handle a project of this size. This was a 

problem that Howard Homes, the Chisholm’s builder, 

realized firsthand on this project. But as Ann told us, 

“Magnolia was the only integrator that Dylan from 

Howard Homes felt comfortable working with, and that 

could meet our requirements with the timelines, even 

though they are four hours away.”  

“Our big concern with Magnolia was that they’re 

down in the Cities and we’re up here,” Dan added. “If we 

had a problem, how were they going to address that? 

So they set the system up so they could do adjustments 

remotely, which has helped fix many issue. They also 

ensured us that after the system was installed they’d 

come back in 30 days, then again in 60 days to address 

any issues. There was a plan in place, which was nice.” 

Sarah added, “Dan and Ann know a text one 

day will be returned by the next day. We have a solid 

relationship with them. For someone to live four hours 

away and still have that level of relationship is really cool.” 

Home entertainment for all seasons

Whether winter, spring, summer or fall, the Chisholms 

have a home that they not only enjoy hanging out in, 

but more importantly to Ann, their kids enjoy. “We have  

4 children, and we wanted to create a house where they 

want to be and their friends want to be. So by having 

all this, we’ve certainly seen an increase in the amount 

of friends coming over. That goal has definitely been 

accomplished.” And Dan and Ann have also created a 

spot where their friends want to hang out, so it’s a win-

win all around, as their indoor and outdoor retreats make 

living in the Minnesota North perfect in the summer, and 

a LOT more tolerable in the winter.

Above: The master suite 
complete with audio and 

video in both the bedroom 
and bath. Plus in-shower 

speakers make singing in  
the shower a must. 

System Designer 
Sarah Garnhardt and 

Project Manager 
Nate Speakman.

Dan and Ann Chisholm 
relaxing in the kitchen with 

their two youngest children.

PRODUCT SPOTLIGHT
LUTRON CASÉTA™ WIRELESS LIGHTING

Lutron’s simplest lighting control yet 

Want wireless lighting control but think it’s too complicated and costly? Caséta changes all 

that. Choose from in-wall dimmers that install as easily as a light switch, or lamp dimmers that 

simply plug into a wall outlet for complete control of your lights with the Pico® wireless remote 

or your smartphone.* Turn lights on as you drive up to your house, off from your bedside, or 

dim them from your couch when it’s time to watch a movie. And because Caséta works with 

numerous bulb types – including dimmable LEDs and CFLs – every room of your house can 

now have wireless lighting control. 

*Lutron Smart Bridge required for smartphone control.
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LG’s 65" Class EC9700 Series TV: Coming Soon

When 4K Ultra HD TVs hit the scene, our eyes were opened to a level of clarity that rivaled reality 

with four times the resolution of any TV we’d ever seen before. Then OLED technology came 

to market, and its pencil-thin, curved design gave us a TV aesthetic we couldn’t have dreamed 

of before, while infinite contrast ratios gave these TVs a depth and clarity of color that sent 

videophiles running to get Lasik. Now these two incredible technologies are being combined 

to create the 65" Class LG EC9700 Series TV, what LG calls the Future of TVs, and we simply  

call amazing.

The best of both worlds

While 4K Ultra HD technology is far from new, it’s just beginning to hit its stride, finding itself in 

more and more homes every day. And while true Ultra HD content may be limited right now, 

seeing nearly everything you watch on the EC9700 in Ultra HD is not. With LG’s Tru-4K Engine 

Pro, your current High Definition and even Standard Definition content is converted to near-4K 

standards, so you can enjoy the benefits of Ultra HD no matter what you’re watching.

Add to that OLED’s infinite contrast ratio and you get the deepest black levels possible for 

an incredible sense of realism. LG’s OLED technology also brings two million more sub-pixels to 

everything you watch compared to conventional HDTVs, for a picture so lifelike, you might forget 

you’re watching TV. 

Even more amazing might be that all this incredible technology fits inside a design that’s 

only about 0.2" thin at its slimmest point. That’s the same thickness as a pencil. Then they went 

one step further and curved the frame so its 65" screen wraps around you like a big hug, bringing 

you into every scene. 

If that weren’t enough, this TV is also a Smart TV with LG’s exclusive webOS user interface 

that allows you to easily connect to your favorite web content like Netflix, Hulu Plus, YouTube and 

more. And with the Magic Remote, you can simply speak to tell the TV exactly what to do. 

The future is coming

4K Ultra HD and OLED are the two best technologies TVs have to offer today, and LG is bringing 

them together in a body that’s as beautiful as it is smart. It’s the future of TVs, and it’s coming soon 

to a Magnolia Design Center near you. But one warning, when you see this TV, make sure you tie 

your shoes up tight, because it’s sure to knock your socks off.  

PROOFED 9.24

OLED + 4K ULTRA HD + CURVED OH  BABY!=
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As the audio buyer for Magnolia Design Center stores, I get 

asked a lot of questions about wireless audio, from “what 

is it” to “can you really get good sound from a wireless 

speaker?” And while this article won’t answer every question, 

it will hopefully help you understand what’s available, how it 

works, and what system is best for you. 

What is wireless audio?

Simply stated, wireless audio is any speaker that plays audio 

from a source that’s not directly connected to it. Whether that’s 

receiving audio from your smartphone, tablet or computer, the 

audio is delivered to these wireless speakers via Bluetooth, 

AirPlay or a variety of other wireless connections.

Now the question many people have is, “If these speakers 

are wireless, why do I still need to plug them in?” Fair question. 

Some speakers, like the Def Tech Cylinder or the SoundCast 

OutCast, have an internal battery allowing them to be portable 

and completely free of wires. But others, like the Bowers & Wilkins 

Zeppelin or MartinLogan Crescendo, need to be plugged in to 

drive the power needed for their incredibly robust sound. In 

either case, wireless refers to how the device receives the audio, 

rather than the plug for running power to the speaker. 

9.15 PROOFED WITH SARAH’S COMMENTS

TAKING THE 
CONFUSION 

OUT OF 

WIRELESS 
AUDIO 

Sara Klarstrom, 
Audio Merchant,  
Magnolia
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Which wireless system is best for you?

There are several different wireless speaker types to choose from, depending on 

your desire and your budget. To simplify this conversation, I’ll break it down into three 

categories; single-speaker wireless audio, networked plug-and-play audio, and networked 

architectural audio. 

Single-speaker wireless audio gives you the convenience of a speaker that you either 

plug in and play anywhere, or that’s portable, allowing you to take it with you anywhere. 

These speakers offer a Bluetooth or AirPlay connection between your smartphone or tablet 

and the speaker, but don’t allow you to network your audio to other speakers. They are 

easy to use, easy to set up, and allow you to bring great audio nearly anywhere you want it. 

Networked audio takes the idea of wireless audio one step further. These speakers give 

you wireless audio that can be played on multiple speakers from a single source, allowing 

you to play one song on all of these speakers, or unique songs on one or a group of these 

speakers. The benefit to these speakers is that you can create multiple zones of audio 

around your house. So now you can have one wireless speaker in your kitchen, another in 

your living room and yet another in your bedroom, and they can all play the same music, or 

you can play different music or content in those rooms. As the user, you decide what plays 

where, how loud, and what the content is. You can stream from Pandora, music uploaded 

from your CD collection, and countless other options to access your audio content. 

Within this category of networked plug-and-play audio there are a growing number 

of options to choose from. These basically break down by the ecosystem these 

speakers use. By ecosystem, I’m referring to the technology used to network 

the speakers together. For example, Sonos uses its own proprietary system that 

only works with Sonos speakers. It’s a closed system. HEOS by Denon speakers 

work the same way using a closed system – you can only use that brand of speakers 

with that brand of ecosystem. These ecosystems offer different apps, each with their own 

unique look and feel. Each speaker system has its own distinctive sound and deciding on 

one really depends on your own personal tastes – it all comes down to the sound quality 

you prefer and the app you find most appealing. 

If you’d rather be brand agnostic, then you move into speakers that are connected 

by Play-Fi. Play-Fi is unique in that it allows you to have a networked audio experience, 

while using different brands of speakers that all work together. Play-Fi isn’t a speaker 

brand, it’s a technology. So while Sonos is the speaker and the technology, Play-Fi allows 

itself to work with many different speaker brands. Recently, Definitive Technology and 

Polk released lines of speakers that use Play-Fi technology, so you can buy either brand 

and link the two together. The Fine Sounds Group, the parent company of Sonus faber 

and McIntosh, also announced that they’re looking to incorporate Play-Fi into their line-

up in the future. So today, for example, you can buy a Definitive Technology W7 and Polk 

Omni Soundbar. Then, down the road when you want to upgrade or add on, you can add 

one of these new Play-Fi compatible brands, and all of these speakers will work together 

flawlessly. So you’re not limited, you don’t have to re-invest, you can move speakers around 

as you please, and upgrade when you want. 

All these networked plug-and-play options are perfect for homes where putting 

in architectural speakers isn’t an option, or you want the simplicity of whole home audio 

without having to run any wires. And with products like Play-Fi, you can run sound to a 

virtually limitless number of speakers within 8 different audio zones, all depending on your 

router and bandwidth, all without any hardwiring. 

These different wireless networking technologies also offer the ability to connect 

an amp or preamp to your current speakers and bring them into this wireless world. 

For example, if you have bookshelf speakers in your office, you can utilize the Play-Fi 

technology and plug them into the Play-Fi amp and it makes these speakers part of your 

wireless system.  So you don’t have to invest in all new hardware; you can add on to the 

gear you already have. This amp or adapter can also drive sound to your 5.1 or 7.1 home 

theater system. Just attach the amp to a set of speakers or the adapter to your receiver, and 

it allows you to play audio through an existing system.  

This amp and preamp technology is what helps drive the third option in the wireless 

world: whole-home architectural audio. This is the most ideal choice for large homes 

and new builds where putting in architectural speakers is a viable option. This allows 

seamless sound to go into any and every room you want, without a single speaker in sight. 

You simply connect your in-wall or in-ceiling speakers to your wireless networks amp or 

adapter, often placed out of the way in your systems rack, and now you can get whatever 

audio you want anywhere in your home from your smartphone, tablet or computer, all 

while utilizing either Play-Fi or Sonos technology to drive your experience. You can even 

connect in your outdoor speakers for a whole home audio system that flows flawlessly to 

every corner of your property.

It’s a great time for great wireless sound

Wireless audio has become incredibly popular. As the quality has advanced over the last 

few years and more and more companies have gotten into the wireless game, now is a 

great time to bring it home. And with the ability to stream lossless audio from brands like 

HEOS by Denon, Sonos and Play-Fi, as well as hand-held players that now have the ability 

to hold your hi-res audio files, sound quality is no longer in question. So when you’re ready 

to bring audio to a few rooms or your entire home, look no further than Magnolia, where 

we have the gear, the know-how and the showrooms that let you try it all out first hand. 

MartinLogan
Installer Series 6½" 2-Way  
In-Ceiling/In-Wall Speakers

Polk Audio
150W 2.0-Ch. Wireless Amplifier

Definitive Technology
Wireless Audio Adapter

Definitive Technology
W9 Dual 5¼" 180W 3-Way 
Wireless Speaker

Korus 
V400 Portable Speaker

Soundcast
Melody Portable Bluetooth Speaker Receiver

Denon
HEOS 3 Wireless Speaker

Bowers & Wilkins 
Zeppelin Air

SONOS
PLAY:5 Wireless Speaker
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Creating the perfect Pacific Coast pallet 

The Clary’s new neighborhood has a very Mediterranean style in both architecture and 

design, but the original builder had done very little to enhance this feel. So designer Anne 

Michaelsen made a plan to bring out this look, but in a clean, fresh way, without doing the 

typical Mediterranean orange colors and design features. She created a space that, as she put 

it, was reflective of taking an old house in Italy and renovating it. 

To achieve this, the walls were painted, and the flooring, countertops and cabinets in 

the kitchen were updated. Then Anne used a lot of the Clary’s existing modern furnishings and 

mixed them with new pieces to work into the floor plan. This gave the space a larger, more 

modern feel, allowing the technology to integrate seamlessly. 

For the Clary’s, and from a design standpoint, it was also important that any technology 

they added was highly functional, without letting the products themselves overwhelm the 

space. So Magnolia System Designer Erin Mines incorporated a Control4 system that could 

easily be managed using the Clary’s smartphones and tablets. A single wall control can also 

be found in the kitchen, and with its thin, smart look, it adds to the room’s appeal rather than 

taking from it. 

The built-in cabinets designed for boxy standard def TVs also needed to be addressed. 

Magnolia was able to integrate flat-panel TVs into these nooks for a clean, modern look.

RENOVATING A HOME 
THROUGH DESIGN AND TECHNOLOGY

Hugh and Renee Clary 
hanging out in their living 

room with Magnolia 
System Designer Erin 

Mines. For audio in this 
room (besides the piano) 

you’ll find Sonance 
architectural speakers. 
Actually, you probably 
won’t, as they’re nearly 

invisible, just as the  
Clarys wanted.

The kitchen overlooks 
the family room below, 
so no matter where you 
are in the space you 
can see this brilliant 65" 
TV. In-ceiling speakers 
provide the sound and a 
center channel and sub 
are hidden in the cabinet 
below the TV. 

The three most important words in real estate are location, location, location. For Hugh and Renee Clary, 

this meant finding a home that overlooked the Pacific Ocean. The only downfall in this quest was that the  

amazing view they found came with a house whose interior wasn’t quite as amazing. To evolve their home’s 

rather bland interior and to bring in some of the latest technology, they turned to designer Anne Michaelsen 

and Magnolia System Designer Erin Mines for the inspiration they needed to make this space the home of 

their dreams. 
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Hugh and Renee also wanted a strong audio 

presence in the entire home, but did not want speakers 

cluttering up the place, so high-end Sonance architectural 

speakers were installed in the walls and ceilings, allowing 

the audio to be full and present when in use, and virtually 

undetectable when the system is off. 

To drive clear, wireless sound not only inside, but 

also in their yard, Magnolia installed a number of Sonos 

Connect Amps, allowing the Clarys to play all their 

favorite music wirelessly. “We didn’t really know what the 

technology was, so when they told us about Sonos and 

things like that, it was like candy,” Renee told us. “Having 

the Sonos app on our iPhone and iPad and being able to 

change the stations in any of the rooms, I just love it. The 

system is really user friendly, and for someone like me who 

can barely turn on a TV, it’s not complicated at all.”

All this “candy” as Renee put it, is interwoven 

throughout the home to create a setting that is equal 

parts design and technology. And while from a holistic 

perspective it’s easy to see how these elements work 

together, looking at their main entertainment spaces 

individually helps this integration of design and technology 

shine even brighter. 

Touring the house, room by room:

Family Room 

The Clarys’ family room is just that: a room to spend 

time with family. To bring together a space that would 

accommodate Saturday afternoon college football 

games as well as evening movie nights, the room 

needed the right technology, but also the right sound. 

So Magnolia incorporated Sonance in-ceiling speakers 

that play as the front, center and rear surrounds. Hidden, 

they allow the space to perform as a comfortable family 

area, but once the technology is turned on you get the 

full force of surround sound and 65 inches of TV glory. 

The space was also configured to allow for a clean 

look from the kitchen, with the audio passing though the 

space easily, which for a family of boys rushing to and 

from the fridge, meant not a moment of the action would 

be missed. 

Media Room

Unique spaces in a home tend to bring about the most 

unique solutions. For the Clarys, this was the room 

adjacent to their master bedroom. As Hugh told us, 

“When we bought the house, that room was just there, and 

we were trying to create a simple space where we could 

watch TV.” But when Magnolia did their walk-through and 

consultation, they came up with a better idea. 

“As Erin walked our home, she asked about Hugh’s 

home entertainment interests,” Renee told us.  “I said, ‘He 

has all these albums, and he doesn’t have a place to play 

them.’ So Magnolia created this music room so Hugh 

has his space where he can enjoy his music. I thought 

that was a great idea, and he did too.” To outfit this room 

Magnolia installed Bowers & Wilkins speakers to go with 

Hugh’s Pro-Ject turntable, then added a TV to complete 

the room as a hangout spot.

Outside

For a home that flows so smoothly from the inside 

out, continuing the style and the entertainment to the 

backyard was only natural. But due to limited space, 

and the Clarys’ plan for a future backyard renovation, 

Magnolia came up with a multi-phase plan. 

“We bought the house for the view, not the size 

of the lot,” Renee told us. “We wanted an unobstructed 

ocean view and we got it.” But with that view came a 

rather small yard that they wanted to turn into an amazing 

outdoor entertainment area. The first phase of this plan 

was to bring audio outside. 

“The house was wired under the balcony for 

outdoor speakers,” Hugh told us. “But Erin suggested 

a better idea.” Incorporating the Sonance Sonnaray 

system, the Clarys gained multiple speakers around the 

yard, driving the sound in. “You don’t even see these 

speakers. They bring the sound toward us, distributing 

the sound equally throughout the yard.”

The second phase of the project is to add a fire 

feature, a spa, more seating and a koi pond. “We’re going 

to add two outdoor TVs as well so when you’re in the spa 

you have a direct line of site,” Renee told us. “And with 

the Sonance system we already had Magnolia install, we 

know the sound will be great.” 

Past, present & future

Nearly every home will need renovations at one time or 

another; that’s why Magnolia works closely with architects 

and designers like Anne to bring design and technology 

to life in new and exciting ways. So now, your home of 

the past can be accelerated into the present, and even a 

bit into the future. 

The backyard of this 
home currently houses a 
Sonance Sonarray System, 
with small speakers hidden 
in the foilage, with the sub 
peaking out with its drum 
buried in the ground. 
Future plans call for 
adding a few outdoor  
TVs and perhaps some 
more audio. 

Inside the media room, 
Hugh teaches his son 

Andrew a few of the finer 
points of enjoying  

analog audio.



48 |  B r i n g i n g  i n s p i r a t i o n  t o  y o u r  s p a c e  f o r  6 0  y e a r s ™

As Magnolia celebrates its 60th anniversary, it also celebrates 60 years of having a 

special passion for every customer. This commitment is perhaps best reflected through 

Magnolia’s System Designers – the men and women who help build the ultimate home 

entertainment experiences in your home. For Magnolia’s Home Theater locations, these 

System Designers serve multiple stores in a given region to provide anyone in that area 

the service they need to turn their home entertainment dreams into reality. For those 

living in the northern Fort Worth/Dallas area, that person is Lee Cummings, one of 

the premier Magnolia Home Theater System Designers. So we sat down with Lee to 

discuss his experiences with Magnolia. Here’s what he had to say, in his own words:

A passion for every customer 

“Three years ago, when I started working as a Magnolia Home Theater System Designer, 

I found that I really liked what Magnolia represented and I aspired to be a part of it. I also 

wanted to be part of the full design process, to do more than just sell stuff to a customer 

and then shoo them out the door. I wanted to see projects from beginning to end. And with 

this job, I get the satisfaction of seeing the customer sit down, with a big grin on their face, 

and truly enjoy their new system. I really enjoy being able to be a part of the experience 

that I helped create. 

“I also like that I’m associated with a very powerful brand story. I love it when 

customers walk into our stores and know the brand – ‘Oh you’re Magnolia, you know what 

you’re talking about.’ That’s awesome, I love that. I also like introducing Magnolia to people 

who don’t know it; it’s an honor to be part of that – I feel like I’m part of something cool.” 

Turning dreams into reality is more than just a slogan

“Our ability to take care of clients is amazing. I have customers that will tell me, and you 

can’t make this up, ‘Lee, it’s my dream to have this system.’ In some cases you walk into 

impossible scenarios where the room won’t accommodate what they’re asking for, but you 

have to make it happen. It’s their dream, so you find a way to make it work. That’s what it’s 

about for me; our style, our focus on the customer, our desire to give the customer what 

they want. That’s what I like about Magnolia. It’s a hard job, but I do it because I’m extremely 

passionate about it.”

MAGN
O

LI

A SPOTLIG
H

T

A TEXAS-SIZED PASSION 
FOR EVERY CUSTOMER

“That’s what it’s 
about for me; our 
style, our focus on 
the customer, our 
desire to give the 

customer what 
they want. That’s 
what I like about 

Magnolia.”
Lee Cummings, 

Magnolia Home Theater
System Designer



For over a decade, Kaleidescape’s movie servers have delivered the finest in home cinematic experience.
We’ve turned the chore of finding a movie to watch into a magical experience you can share with family and 
friends. We’ve made it part of the entertainment—exploring your movies onscreen, playing the trailers, checking 
out songs and favorite scenes. And when you are ready to relax and press Play, it’s like having your own 
personal projectionist select the optimal audio track, set video modes, and turn down the lights. 

While Kaleidescape focuses on convenience and simplicity, we never compromise on quality. Our newest movie 
server, Cinema One, lets you enjoy your movies at their best, whether purchased on disc or as a Blu-ray quality 
download from our Kaleidescape Store. 

For families who love movies and want a true cinematic experience at home, there’s absolutely nothing like it. 
Experience Cinema One for yourself at your Magnolia Design Center.

The Ultimate Way to Experience Your Movies

www.kaleidescape.com/magnolia

All of these movies and more are available
on the Kaleidescape Store.

© 2014 Kaleidescape, Inc.  Each cover art image is copyrighted by its respective owner.
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M a g n o l i a  |  B r i n g i n g  i n s p i r a t i o n  t o  y o u r  s p a c e  f o r  6 0  y e a r s ™

I s s u e  n u m b e r  f o u r t e e n  |  F a l l  2 0 1 4

TECHNOLOGY FOR EVERY SEASON
TURNING MINNESOTA NICE INTO MINNESOTA AMAZING

DESIGN & TECHNOLOGY FOR A GOOD CAUSE
MAGNOLIA AND THE PHILHARMONIC HOUSE OF DESIGN

THE NEXT DIMENSION OF HOME THEATER SOUND
INTRODUCING DOLBY ATMOS®



4x the resolution of full HD*, virtually no image blur, and 
an easy-to-use Smart TV interface, the Panasonic AX800 
provides the ultimate home entertainment experience.

MEET THE AX800 SERIES.

*Actual resolution 3840 x 2160p

The Panasonic 4K Ultra HD TVs Making Waves 
with Critically Acclaimed Picture Quality

NOW AVAILABLE AT MAGNOLIA

FullPage2.indd   1 10/17/14   10:48 AM



f i n d  u s  o n l i n e  @  m a g n o l i a a v . c o m  &  b e s t b u y . c o m / m a g n o l i a   1

1Color brightness (color light output) and white brightness (white light output) will vary depending on usage conditions. 
Color light output measured in accordance with IDMS 15.4; white light output measured in accordance with ISO 21118.

Epson and PowerLite are registered trademarks and Epson Exceed Your Vision is a registered logomark of Seiko Epson Corporation.
All other product and brand names are trademarks and/or registered trademarks of their respective companies.

Epson disclaims any and all rights in these marks. Copyright 2014, Epson America, Inc.

• A true theater experience – 2D and 3D, full HD 1080p technology puts you right in the middle of exciting, lifelike adventures

• Astounding brightness and detail – 2400 lumens color/white light output1, and an amazing contrast ratio up to 600,000:1

• Accurate and exceptional picture quality – built-in cinema filter and Fujinon® lens

• Advanced video quality – THX mode and ISF calibration tools to ensure exceptional video performance

• Place the projector virtually anywhere – 2.1x zoom and the widest horizontal lens shift available for greater flexibility

• New Classic Black-and-White Cinema Mode  – ideal for rendering black-and-white hues as the original filmakers intended

Immerse Yourself in Eye-popping 
2D & 3D Adventures

The NEW PowerLite® Pro Cinema 6030UB/UBe Projector


